


UCD... A HISTORY

The Universities Center at Dallas (UCD) was established in 1994 as the Dallas Education Center (DEC) and is located in the
former Joske’s Department Store building at 1901 Main Street in downtown Dallas. The UCD was the first Multi-Institution
Teaching Center (MITC) for higher education in Texas and was established by the Texas Higher Education Coordinating Board to
provide access to public higher education at the upper division and graduate levels to citizens who live, work and find it convenient
to take their education in downtown Dallas. The City of Dallas, the business community, and the Alliance for Higher Education
partnered to provide opportunities for such access by establishing the DEC, which became the UCD.

Enrollment steadily increased from 23 students in the summer of 1994 to 2188 students in the fall of 2000. Currently, UCD
enrollment ranges each semester between 1,000 to 1,200 students. The Federation of North Texas Area Universities assumed
direct operations of the DEC in the fall of 1997. The Federation is a consortium of three universities that has been in existence for
over 30 years. Its original membership (Texas A&M University-Commerce, Texas Woman’s University, and the University of
North Texas) has been supplemented by three affiliate members; The University of Texas at Arlington, the University of Texas at
Dallas and the Dallas Community College District (DCCCD). The Federation of North Texas Area Universities was established in
1968 to coordinate graduate programs among the three member universities and to promote inter-institutional cooperation. This is
accomplished through a Federation Council, a Committee of Vice Presidents for Academic Affairs and Graduate Deans and
numerous program committees.

In October 1997, the Texas Higher Education Coordinating Board approved the Center’s request for two bachelor degrees, in
addition to the MBA, that could be completed entirely downtown.

In the spring of 1998, the DCCCD became the owner of the building and in the summer of 1998 the name of the Center was
changed to the Universities Center at Dallas to better reflect the nature of the operation. Two additional degree programs were
approved by the Coordinating Board at its October 1998 meeting including the Bachelor of Science in Business Administration,
which is currently one of UCD’s strongest undergraduate programs. To date, member institutions offer a variety of undergraduate
and graduate programs to meet the needs of our student population.

Regarding the UCD’s technical advancement, the University of North Texas installed a university computer laboratory and a two-
way videoconferencing facility in the spring of 1998 to enhance the academic support services provided to students at the Center.
The UCD obtained foundation grants to install two additional videoconferencing facilities in the fall of 1998 and 1999, thereby
tripling the distance education capability of the Center. Texas A&M-Commerce installed a fourth distance learning facility in the
fall of 1999. When the DCCCD became the proprietor of the building, it invested $1.3 million (including $500,000 from the City
of Dallas) during the summer of 1998 in the refurbishing of the exterior, the ground floor, and selected classrooms of the Center,
installing a language laboratory, two computer laboratories, and an executive training center. Most recently, an additional grant
was obtained in 2003 to attain wireless functionality for the building and all students and faculty members.

Four out of seven floors of the building have been refurbished. The fourth floor was refurbished in the fall of 2000 at the cost of
$2.8 million (including $2.5 million from the downtown TIF). In 2004, representatives from the University of North Texas System
also occupied office space on the fourth floor of the UCD.

Pegasus Charter School, grades 9-12, were housed at the UCD August of 2007 through Fall 2009. Universities Center at Dallas has
expanded to four video-conference facilities and two general access computer labs, with an additional three dedicated labs for BFA
students. In the summer of 2006, The Hillcrest Foundation enabled the renovation of two classrooms located on the second floor
with a gift of $50,000 toward furniture and equipment.

AT&T became the latest partner to renovate the UCD with a gift of $20,000 in 2007, to equip a general access computer lab on the
third floor. These are exciting days for the UCD, with further program and student population growth anticipated. Expansion
continues as programs are developed at the Center. On the graduate level, expansion includes courses toward an MS in
Sustainability, Master of Science in the Art of Teaching, MFA, MS in Accounting, MS in Finance, and MA and/or MJ in
Journalism. In addition, undergraduate courses toward a Bachelor of General Studies, Paralegal, Bachelor of Administration in
Accounting, Finance, General Business, HR, Management, or Marketing, Bachelor of Applied Arts and Sciences and courses
toward a BSBA are also a significant part of the UCD course offering.
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UCD Inclement Weather Policy

UCD will remain open unless weather conditions are
such that the majority of students, faculty, and staff are
unable to reach the Center due to severe weather or
impassable road conditions. The Center may also close
if a critical shortage of energy occurs.

When UCD offices are closed, university classes will be
cancelled. In addition, individual member universities
may cancel classes even though UCD offices remain
open.

In the event the Center plans to close offices and/or
suspend classes for an entire day, selected area
television and radio stations will normally be notified
no later than 6:00 AM of the day in question. (If UCD is
not on the news media's list of school and business
closures, the Center will be open for business as usual
until further notice.) In the event inclement weather
develops during the class day, the Center will attempt to
announce closing before 4:00 PM. The timing will of
course depend on the conditions.

Inquiries during periods of extreme weather should be
directed to the UCD front desk personnel at 214-915-
1900. A voicemail message will also be updated on the
main number to reflect any closings. The UCD website
at www.ucddowntown.org will also be updated to
reflect any schedule changes.

Academic Calendar

UCD Office Closings: 2010*:
December 31, 2010 New Year’s Eve

January 17, 2011 Martin Luther King Jr. Day

Monday

May 30, 2011 Memorial Day
Monday

July 4, 2011 Independence Day
Monday

*UCD will close its administrative office, Suite 107,
on the dates listed above. To determine if your home
institution will hold class on these dates, please
contact the individual university or your instructor.

December 2010
9/Thursday
10/Friday

11-17/Saturday-Friday
15/Wednesday

17/Friday
16-20/Thursday-Monday
18/Saturday

18/Saturday

20/Monday
24-31/Friday-Friday

January 2011
6/Thursday
10/Monday
14/Friday
18/Tuesday

March 2011
14-18/Monday-Friday
14-20/Monday-Sunday

May

5/Thursday

6/Friday
7-13/Saturday-Friday
13-16/Friday-Monday
13/Friday

14/Saturday
14/Saturday
30/Monday

Fall 2010 Last Class Day, UNT

Fall 2010 Last Class Day, A&M-Commerce,
UTA

Final Exams, A&M-Commerce, UNT, UTA

Graduation Commencement at UCD for
A&M-Commerce

Graduate Commencement, UNT

Commencement, UTA

Commencement, A&M-Commerce

Undergraduate Commencement, UNT

First Class Day Winter Mini-A&M-Commerce

UCD Closed-Christmas/Winter Break

Spring 2011 Live Registration, UCD

Last Class Day Winter Mini-A&M-Commerce
Application Deadline

Spring 2011 First Class Day, A&M-Commerce,
UNT, UTA

Spring Break, UTA
Spring Break, A&M-Commerce, UNT

Last Class Day, UNT

Last Class Day, A&M-Commerce, UTA
Final Exams, A&M-Commerce, UNT, UTA
Commencement, UTA

Graduate Commencement, UNT
Undergraduate Commencement, UNT
Commencement, A&M-Commerce

UCD Closed Memorial Day




GENERAL INFORMATION

Administrative Offices

The administrative offices are located in Suite 107. Office hours are 8:30 AM to 7:00 PM Monday through Thursday.
Friday hours are 8:30 AM to 5:00 PM. Saturday hours are 9:00 AM to 12:00 PM. A security guard is available from
7:00 AM to 10:00 PM Monday through Friday and 8:00 AM to 6:00 PM on Saturdays.

Public Transportation

DART buses stop outside the front door of the UCD at 1901 Main Street. The St. Paul light rail station is two and one
half blocks north of the UCD on Harwood Street, adjacent to the Sheraton Hotel.

Parking

The Elm Street Garage, accessible by skywalk from the UCD, is located at 2000 Elm Street (at the corner of Harwood
and Main Street). Phone: 214-747-3062. Students may have their tickets stamped at the UCD Reception Desk, Suite 107,
or the UCD Student Store after 4:00, Monday-Thursday for a discount price of $6 with a stamp (up to $12 without
stamp) if leaving before 8:00 PM. Students leaving after 8:00 PM may purchase a parking token for $3.00 cash (no
checks or credit cards accepted) at the UCD Student Store from 4:00 PM to 7:45 PM Monday-Thursday and 9:00 AM to
12:00 PM on Saturday. Parking tokens are available for sale from the vending machine for $3.50 in off hours. There is
also a monthly parking pass option, available directly from the Elm Street Garage. To set up an account, visit the Elm
Street Garage Parking Office from 8:00 AM—5:00 PM, Monday-Friday. Parking lots cost from $2.00 and up in the
surrounding area. For complete parking information, students can visit the UCD front desk.

Lodging

Several hotels have special rates for faculty, students, or guests who might need lodging accommodations. The Hotel
Indigo Dallas Downtown, located at 1933 Main Street, immediately adjacent to UCD, offers a rate of $89 per night. Call
214-741-7700 and mention UCD. The Hilton Garden Inn Dallas Market Center, 2325 N. Stemmons Freeway, $79 per
night and offers free transportation to the UCD. Call 214-634-8200 and mention UCD.

Test Preparation Services

LSAT-GMAT-GRE-MCAT - Call the Princeton Review at 1-800-2REVIEW for course information and class
schedules for courses offered at the Universities Center at Dallas.

Computer Labs

The UCD general use computer labs are available to currently enrolled UCD students and are located in rooms 315 and
435. Lab hours are Monday - Thursday, 3:00 PM to 10:00 PM and Saturdays, 9:00 AM to 12:00 PM. Computer labs are
closed Sunday. Hours may also be extended upon student requests for room 435. Two Mac labs and one Maya lab are
also available on the third floor in rooms 309, 311, and 313; however, access is restricted to A&M-Commerce BFA
degree majors.

Distance Education Facilities

The distance education facilities are located on the third floor in room 303 and on the fourth floor in rooms 410, 412,
413, and 415. Internet courses are also available each semester through the various member institutions.

Textbooks

Students may contact each program advisor and/or individual course professors regarding textbooks for courses. A&M-
Commerce students may also wish to contact the Metroplex bookstore 972-613-3878 or purchase textbooks through the
A&M-Commerce online bookstore. Most UCD students purchase textbooks through campus online bookstores or
through online sources, such as Amazon.com, campusbooks.com and ecampus.com. Students may also use the UCD
bulletin board located on the first floor designated specifically to sell and buy textbooks from other UCD students.
Student textbook listings are also located online, via the “Textbook Exchange” link on our main page. Contact the UCD
at success@ucddowntown.org to list or remove textbooks from the Textbook Exchange.
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ADMISSION INFORMATION

Who can attend UCD?

Individuals who have earned 50+ hours of college credit or who have earned an associate, bachelor's or master’s degree
are eligible to enroll in UCD classes. To enroll at UCD, a student is required to acquire admission to one of the
participating universities, which then becomes the student's home institution. The Universities Center at Dallas’
Provisional Admission/Enrollment form is available at the UCD to begin the admissions process. Once the home
institution has approved the provisional admission, students will have one semester in which to provide all required
official admissions documentation. Individuals already admitted to one of the participating institutions should indicate
their course preferences by completing the course request portion of the Provisional Enrollment Form.

How much does it cost to take a course at the Universities Center at Dallas?

The tuition and fees listed below are comprehensive and subject to change. For current tuition and fees, visit each
member institution website for specific amounts. Tuition and fees are subject to change by legislative or regional action
for each member institution, and changes become effective on the date of enactment. Please contact your home
Institution for exact costs. For current information, visit each member institution website (listed below) or contact the
institution by phone (listed on page 51).

Estimated cost for three credit hours:

Spring 2011
Member Institution Undergraduate Graduate
A&M-Commerce $ 733.54 $ 853.54
UNT $ 939.88 $1,080.13
UTA $ 964.00 $1,250.00

(1) May vary according to class fees; $10.00 fee is applied to all first time A&M-Commerce students.
(2) UNT students also pay a $45.00 UCD fee and instructional course fees.
(3) A&M-Commerce students pay a $10 per student credit hour program delivery fee.

Institutional Websites

Texas A&M-Commerce - www.tamu-commerce.edu
University of North Texas - www.unt.edu
University of Texas at Arlington - www.uta.edu

Application Fees

®  The University of Texas at Arlington requires a $35.00 undergraduate application fee/$50.00 with foreign documents, and a $40.00
graduate application fee/$70.00 with foreign documents.

®  A&M-Commerce requires a $25.00 undergraduate application fee and a $35.00 graduate application fee. International student application
fee requires $25.00 for undergraduate and $50.00 for graduate.

®  The University of North Texas requires a $60.00 undergraduate and graduate application fee.

A&M-CommerceStudent Disability Resources and Services

Students with disabilities at TAMU-Commerce are encouraged to participate in all aspects of campus

life. Therefore, Student Disability Resources and Services (SDRS) provides services to students with disabilities to
ensure accessibility to university programs. SDRS offers accommodations counseling, evaluation referral, disability-
related information and resources, adaptive technology counseling and equipment for on campus use, testing
accommodations, and interpreter services for academically related purposes. Contact Gee Library, Room 132, fax
number 903-468-8148, e-mail studentdisabilityservices@tamu-commerce.edu or Leigh Ann Powell, 903-886-5835,
leigh_powell@tamu-commerce.edu, or Phyllis Fink, 903-886-5150, Phyllis_fink@tamu-commerce.edu.



REGISTRATION AND PAYMENT GUIDELINES

Registration Information

To take credit courses towards a degree, students must be admitted to one of the participating institutions (home institution).
The Universities Center at Dallas' Provisional Admission/Enrollment form is available at the back of this booklet, on the
UCD web page, and at the UCD. Once your home institution receives your form from the UCD and approves your
provisional admission, you will have one semester in which to provide all admissions documentation to your declared home
institution. Individuals already admitted to one of the home institutions or individuals planning to take courses for the first
time should indicate their course preference by completing the Course Request Form (page 50) and faxing it to the UCD at
214-915-1903. A student who has already been admitted to one of the home institutions and has not missed two long
semesters need only complete the Course Request Form (page 50). A student who has never enrolled at the UCD or who has
missed two long semesters needs to complete the Provisional Admission and Enrollment Form (page 46-48) and the Course
Request Form (page 50).

Cross Registration Guidelines

1. Under the Federation of North Texas Area Universities By-laws, full member institutions (A&M-Commerce and UNT)
and affiliate member institutions (UTA) may cross-register undergraduate and graduate students enrolling for courses at
the Universities Center at Dallas (UCD) as well as those students admitted to programs jointly offered at the UCD
beginning Spring 1998.

2. The home institution where the student has made application and has been accepted registers the student for its own

courses and those taught by the other participating institutions. The home institution also collects all appropriate tuition

and fees for total hours enrolled. If there is any question about the student's eligibility to be enrolled in a specific course,
clarification must be resolved by phone or other contact with the teaching institution and/or academic unit as
appropriate.

The home institution sends a copy of the student's cross-registration form to the teaching institution by fax or e-mail.

The teaching institution processes the enrollment form to add the student to the class roster.

5. The teaching institution may or may not elect to send cross-registered students a grade report at the end of the semester;
however, grades must be sent to the home institution for each cross-registered student. Because of slight calendar timing
differences, home institutions generally assign a grade of incomplete or a symbol indicating that grades have not been
received for cross-registered courses at the time grade reporting is processed. Upon receipt of grades from participating
teaching institutions, the home institutions send the student an updated grade report or corrected unofficial transcript.

6. Students who may cross-register through their home institutions include:

(a) Graduate and undergraduate students enrolling in one or more UCD courses offered by participating
universities;

(b) Graduate and undergraduate students accepted into a UCD cooperative program,;
NOTE: If a student in category (b) needs to maintain degree progress by taking a course on the campus or at an
off-campus site of another participating institution because the course was either canceled or was not being
offered at UCD for a given semester, advisor approval is required for cross-registration.

(¢) Graduate students enrolling in Federation program courses offered by the full member institutions
(A&M-Commerce and UNT).

7. Students are not eligible to cross-register for additional courses to avoid concurrent enrollment or other academic
policies, including transferability of course work.

B w

Academic Advising

Students are encouraged to meet with an academic advisor prior to enrolling or registering for classes. Each degree program
offered through UCD is managed by an academic advisor who is available by phone, fax, or e-mail through the student’s
home institution. The contact information for these advisors is published in the Degree Program Summary, Complete
Program Requirements, and Important Phone Numbers sections of the course schedule and on the UCD website. Many
program advisors do not office or have regular hours in the UCD building. Students should have official high school and/or
college transcripts available when initially speaking with an advisor. Questions concerning advising contacts should be
directed to the UCD front desk at 214-915-1900.

Payment Information/Financial Aid

Students need to contact their home institution for payment options and financial aid information. See page 51 for
institution contact information.



UNDERGRADUATE DEGREE PROGRAMS

Courses toward a Bachelor’s of Applied Arts and Sciences - General

The Bachelor of Applied Arts and Sciences (BAAS) program within the College of Public Affairs and Community Service at UNT offers students
with vocational/technical training an opportunity to obtain a bachelor’s degree. The BAAS Degree is composed of an individualized program of
study developed by the student and her/his academic advisor from coursework offered through established academic programs and transfer
coursework from a variety of sources including technical/vocational coursework, military credits, CLEP, and academic credits transferred from
other institutions of higher learning. The program advisor is Natasha Waters, and she may be reached at 972-780-3645 or dallasadvising@unt.edu.
Description on page 16.

Courses toward a Bachelor’s of Applied Arts and Sciences - Organizational Development

The lead university for the BAAS is UNT. The Applied Arts and Sciences major (BAAS) with a concentration in Organizational Development is
designed for students who have completed an occupational specialization or an applied arts or sciences program in general business at the
community college or another university. The BAAS student can combine a business concentration major, thus maximizing transfer credits, with
professional development courses in Sociology, Human Services, Mediation, Management, Accounting and Marketing. Degree completion will
ensure that students have the exposure and knowledge to successfully work in a range of administrative fields. The program advisor is Natasha
Waters, and she may be reached at 972-780-3645 or dallasadvising@unt.edu. Description on page 17.

Bachelor of Arts in General Studies

The Bachelor of Arts in General Studies is an individualized program of study designed for the student who wishes to pursue an unspecified
program of study with which to meet the student's particular needs. It is a flexible degree program open to full or part-time students. This degree
reflects a major in General Studies with no minor. General Studies is an interdisciplinary major that encourages students to delve into the problems
and prospects of society. Students may select courses from the entire university; suiting studies to the student's own interests and needs without
regard to required courses. Students must fulfill the regular requirements for a Bachelor of Science degree. The general studies common core gives
all students fundamental knowledge of skills necessary to competently express themselves, think creatively, solve problems, and understand the
nature and function of people and the environment. This basic competency establishes a comprehensive context for understanding the
methodologies and problems of studying issues. Advisor for this program is Misty Lair, and she may be reached at 903-886-5155, or at
misty_lair@tamu-commerce.edu. Detailed description on page 18.

Courses toward Bachelor of Arts or Science in Political Science with an Emphasis in
Paralegal Studies

Begin your journey into the legal profession by becoming a paralegal. As a student at Texas A&M University-Commerce, you can earn a bachelor’s
degree with an emphasis in paralegal studies in a program that is approved by the American Bar Association (ABA). You’ll learn from our expert
faculty and acquire a comprehensive paralegal education while earning a marketable degree. The B.A./B.S. with paralegal studies emphasis is a
professional degree designed to prepare people to work in support of attorneys. The advisor for this program is April Pitts, and she may be reached
at 903-886-5317 or april_pitts@tamu-commerce.edu. Detailed descriptions begin on pages 19.

Courses toward Bachelor of Business Administration in Accounting/Finance/General
Business/Human Resource/Management/Marketing

The Bachelor of Business Administration (BBA) provides exposure to skills and careers in the growing fields of Accounting, Economics, Finance,
Human Resource, Management or Marketing while providing for flexibility for support in additional areas. The advisor is Nancy Hyde, and she
may be reached at 214-394-7392, or nancy hyde@tamu-commerce.edu. Detailed descriptions begin on pages 20-25.

Bachelor of Fine Arts in New Media, Art Direction, and Design Communication

The BFA in New Media degree is designed to prepare students in the areas of graphic design, cartooning, and computer animation. Texas A&M
University-Commerce is the lead institution offering this degree. Additional information can be found at http://www.tamu-commerce.edu/art. The
Director of the BFA program is Lee Whitmarsh, and she may be reached at 214-752-9009, at lee_whitmarsh@tamu-commerce.edu or at UCD on
the third floor in the BFA program office. Other BFA programs in Art include: Bachelor of Fine Arts in Art Direction and Design Communication.
Description on page 26.

Bachelor of Science in Business Administration

The BSBA degree is an AACSB-accredited general business program with Texas A&M-Commerce as the lead institution; partner universities at
the UCD contribute courses toward this degree. The program advisor is Dr. Donald English, chair of the undergraduate business program at A&M-
Commerce, and he may be reached at 903-886-5662, or donald_english@tamu-commerce.edu. Description on page 27.

Superintendent Certification

UNT is offering the Superintendent Certification program. Persons admitted to the program will take 15 graduate hours, and then will be permitted
to take the Superintendent’s Certification Exam. When the student completes the SCP, twelve of these hours may apply to the doctorate in
Educational Administration, provided the student applies to the doctoral program and is admitted. Contact Dr. John Brooks, 940-565-2951, or
jbrooks@coe.unt.edu. Description on page 42.




GRADUATE DEGREE PROGRAMS

Courses toward a Master of Science in the Art of Teaching

Courses toward the MSAT is a 30-36 hour degree designed to assist students to obtain their teaching certification while earning a master’s degree. For more
information contact Jency Holbert by phone at 903-886-5247 or at jency_holbert@tamu-commerce.edu. Description on page 28.

Courses toward a Master of Arts in Journalism and Master of Journalism

Courses toward a Master of Arts in Journalism and Master of Journalism are offered through the University of North Texas. The department is nationally accredited
by the Accrediting Council for Education in Journalism and Mass Communication (ACEJMC) and is considered one of the best journalism programs in Texas. It is
known for its emphasis on student mentoring and for its highly selective admissions policies. Program director Dr. Mitch Land can be reached at 940-565-4564 or by
email at mitch.land@unt.edu . Description on page 29. The Certificate in Narrative Journalism is also offered at the UCD. Description on page 43.

Master of Business Administration

A&M University-Commerce is the lead institution offering this general business administration master’s degree. There are two tracks, depending on whether a student
does or does not have an undergraduate business degree. Students have the option of choosing from five minor areas, including Accounting, Economics, Finance,
Marketing, and MIS. For more information, please contact Nancy Hyde, Advisor, at 214-394-7392 or by e-mail at nancy hyde@tamu-commerce.edu. Description on
page 30-31.

Master of Fine Arts in Art with an emphasis in Communication Design

The advanced A&M University-Commerce Master of Fine Arts in Art with an emphasis in Communication Design centers on meeting the needs of practicing
professionals in the expanding field of Visual Communication Design who aspire to achieve a higher level of proficiency in design innovation and design professional
practice and/or to pursue a career in design education. For more information contact Virgil Scott by phone at 214-752-7770 or at virgil scott@tamu-commerce.edu.
Description on page 32.

Courses toward a Master of Fine Arts in Design

The UNT graduate curriculum seeks to strengthen the discipline of communication design by immersing future design educators and researchers in situations that
challenge them to utilize criticism, theory, history, process and their experientially gained knowledge of professional practice to guide their decision-making as they
shape the future of this discipline. For further information, please contact Cynthia Mohr in the UNT School of Visual Arts by phone at 940-565-3621 or at
cynthia.mohr@unt.edu. Description on page 33.

Courses toward a Master of Science in Accounting

Courses toward the MS in Accounting are offered through Texas A&M University-Commerce. It provides students the opportunity to concentrate in Attestation,
Personal Financial Planning, Forensic Accounting, Professional Accounting, or Taxation and requires 27-43 semester hours. Students receiving this degree are
prepared for careers in the public or private sectors. For further information please contact the Dr. Daniel Edelman, Department of Accounting, Economics, and
Finance at 903-886-5657 or at Daniel _edelman@tamu-commerce.edu. Description on page 34.

Courses toward a Master of Science in Finance

A&M University-Commerce offers the Master of Science Finance. Students have the option of taking courses toward the CFP (Certified Financial Planner) exam. Up
to thirty six hours of graduate credit are required for students without an undergraduate preparation in finance. For further information, please contact Nancy Hyde,
Advisor at 214-394-7392 or at nancy hyde@tamu-commerce.edu. Description on page 35.

Master of Science in Health Care Administration

Courses toward the MS in Health Care Administration are offered through the University of Texas at Arlington. The degree is a 36-hour, 24-month cohort program.
Interested individuals may contact Demetria Wilhite, Academic Advisor/Director, for further information at hcad@uta.edu, by phone at 817-272-1287, or by fax at
817-272-5799. Description on page 36.

Master of Science in Higher Education/ Courses toward Doctor of Education Degree

Courses of this A&M University-Commerce Higher Education program are designed to provide the student with opportunities to develop a more clearly defined
philosophy of education, learning, and teaching, and to develop a knowledge of educational research - past and present. Program Advisor Dr. Jon Travis can be
reached at 903-886-5609, or at jon_travis@tamu-commerce.edu. Courses toward the Doctor of Education degree, or Ed.D. in Supervision, Curriculum, and
Instruction are available through the A&M-Commerce Department of Educational Leadership. Contact Dr. Madeline Justice, Department Chair, by phone at 903-886-
5599, or by e-mail at madeline justice@tamu-commerce.edu. Description on page 37/41.

Courses toward a Master of Science in Management

The Master of Science in Management degree is offered by A&M University-Commerce. The program offers students from business and non-business backgrounds
an opportunity to develop management and leadership skills appropriate for all kinds of organizations. For further information, please contact Nancy Hyde, Advisor,
at 214-394-7392 or by e-mail at nancy hyde@tamu-commerce.edu. Description on page 38.

Courses toward a Master of Science in Real Estate

The Master of Science in Real Estate degree is offered by University of Texas Arlington. The degree focuses on advanced real estate analysis skills. For further
information, please contact Dr. Fred Forgey, at 972-921-6183 or by e-mail at forgey@uta.edu. Description on page. 39.

Courses toward a Master of Science in Sustainability

The Master of Science in Sustainability degree is offered by the University of Texas Arlington. The degree is designed to develop advanced sustainability analysis and
evaluation skills that are necessary to implement and document sustainable initiatives within the changing marketplace. For further information, please contact Dr.
Mike West, 877-587-7878 or by e-mail at mpwest@uta.edu. Description on page 40.
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SPRING 2011 COURSES

Texas A&M University-Commerce

ACCT 421.801 Advanced Financial Accounting (cross-list ACCT 521) Monday 6:15 PM - 8:55 PM 413
ACCT 430.801 Business Ethics for Accountants (cross-list ACCT 530) Tuesday 5:30 PM - 7:40 PM 420
ACCT 502.81E Financial Accounting Tuesday 7:30 PM - 9:15 PM 415
ACCT 521.801 Advanced Financial Accounting (cross-list ACCT 421) Monday 6:15 PM - 8:55 PM 413
ACCT 525.801 Advanced Managerial Accounting Thursday 6:15 PM - 8:55 PM 307
ACCT 530.801 Business Ethics for Accountants (cross-list ACCT 430) Tuesday 5:30 PM - 7:40 PM 420
ACCT 538.801 Individual Income Tax Accounting Saturday 9:00 AM - 11:40 AM 421
ACCT 568.801 Business Law for Accountants Saturday 12:00 PM - 2:40 PM 421
ART 312.801 Internet Development I TBA TBA 311
ART 313.801 Interactive Vector Graphics & Animation TBA TBA 330
ART 365.801 Design Communications I TBA TBA 320
ART 365.802 Design Communications I TBA TBA 320
ART 403.801 Practicum in Art TBA TBA 320
ART 411.801 Multimedia II TBA TBA 313
ART 416.801 Advanced Electronic Media TBA TBA 330
ART 416.802 Advanced Electronic Media TBA TBA 330
ART 417.801 Three-Dimensional I11 TBA TBA 313
ART 462.801 Ilustration 111 TBA TBA 301
ART 467.801 Design Communications I11 Thursday 6:30 PM - 10:30 PM 320
ART 467.802 Design Communications I11 Thursday 6:30 PM - 10:30 PM 309
ART 474.801 Advertising Art Concepts and Copywriting II Tuesday 6:30 PM - 10:30 PM 309
ART 497.801 Letterpress TBA TBA 313B
ART 497.802 3-D Painting II TBA TBA 313
ART 497.803 Advanced Processes 11 TBA TBA 313B
ART 506.801 Pedagogy Two, Campus Environment TBA TBA TBA
ART 597.801 Research Methods TBA TBA TBA
ARTS 541.801 Studio Two, Design Education, Theory and Practice TBA TBA TBA
ARTS 542.801 Studio Three, Winning Audiences TBA TBA TBA
ARTS 546.801 Studio Seven, Design Grant Writing TBA TBA TBA
BA 303.81E Business Communication Tuesday 6:15 PM - 8:55 PM 323
BA 420.801 International Business Thursday 6:15 PM - 8:55 PM 413
BA 595.801 Applied Business Research Monday 6:15 PM - 8:55 PM 420
BGS 497.81E Ceaseless Industry Globalization Thursday 6:15 PM - 8:55 PM 326
BGS 497D.81E Unselfish Service Diversity Thursday 6:15 PM - 8:55 PM 326
ECO 562.801 Managerial Economics Wednesday 6:15 PM - 8:55 PM 420
EDAD 615.801 Leading Effective Schools Wednesday 7:20 PM - 10:00 PM 106
EDAD 626.801 Using the Law in Educational Practice Wednesday 4:30 PM - 7:10 PM 106
FIN 512.801 Adv. Security Analysis & Portfolio Mgt. Thursday 6:15 PM - 8:55 PM 421
HHPK 324.801 Health & Kinesiology for Children Wednesday 4:30 PM - 7:10 PM 321
HIED 595.801 Research Literature & Methods Monday 5:00 PM - 7:40 PM 415
MGT 305.81E Management & Org. Behavior (every other Tues. begins 1/18) Tuesday 6:15 PM - 8:55 PM 321
MGT 567.81E Managing Groups & Teams (every other Weds. begins 1/19) Wednesday 6:15 PM - 8:55 PM 421
MGT 594.81E Transforming Organizations (every other Weds. begins 1/26) Wednesday 6:15 PM - 8:55 PM 421
MKT 306.81E Marketing (every other Tues. begins 1/25) Tuesday 6:15 PM - 8:55 PM 321
MKT 521.801 Marketing Management Tuesday 6:15 PM - 8:55 PM 421
MKT 586.81E International Marketing Tuesday 6:15 PM - 8:55 PM 326
PHO 350.801 Advanced Digital Photography TBA TBA 311
PHO 497.801 Special Topic: Architecture Friday 12:30 PM - 4:30 PM TBA
PHO 497.802 Special Topic: Journalism TBA TBA TBA
PSCI222.801 Introduction to Law TBA TBA TBA
PSCI223.801 Legal Research TBA TBA TBA
SED 517.8EX Reading & Learning Content Area (every other Weds. begins 1/19) Wednesday 4:30 PM - 7:10 PM 323
SED 521.8EX Models of Teaching Secondary School (every other Weds. 1/19) Wednesday 7:20 PM - 10:00 PM 323
University of North Texas
ACCT 5320.030 Taxation of Flow-Through Entities Tuesday 6:30 PM - 9:20 PM 410
ACCT 5330.020 Taxation of C Corporations Monday 6:30 PM - 9:20 PM 419
ADES 5522.091 Brand Experience (Design Research Center) Monday 6:30 PM - 9:20 PM DRC
ADES 5526.091 Collaborative Studio (Design Research Center) Wednesday 3:00 PM - 5:50 PM DRC
ADES 5530.091 Design Research I (Design Research Center) Monday 3:00 PM - 5:50 PM DRC
ADES 5534.091 Design Pedagogy (Design Research Center) Tuesday 6:30 PM - 9:20 PM DRC
ADES 5536.091 University Citizenship (Design Research Center) Wednesday 6:30 PM - 9:20 PM DRC
BUSI 5200.036 Business Ethics Monday 9:00 AM - 11:50 AM 420
EDAD 5600D.050 Race, Class & Gender Issues in Ed. (DISD Cohort) Monday 5:30 PM - 8:20 PM 321
EDAD 6110.072 Advanced Theory & Research in Administration Monday 5:30 PM - 8:20 PM 315
EDAD 6590.072 The Superintendency Wednesday 5:30 PM - 8:20 PM 326
JOUR 4052.001 Ad Portfolio (application required) Thursday 6:30 PM - 9:20 PM 419
JOUR 4250.001 Race, Gender & the Media (meets w/JOUR 5210) Monday 6:30 PM - 9:20 PM 421
JOUR 4410.001 Reporting of Public Affairs Tuesday 6:30 PM - 9:20 PM 413
JOUR 4820.002 History of American Media Wednesday 6:30 PM - 9:20 PM 413
JOUR 5020.001 Editing Practices Saturday 11:00 AM - 1:50 PM 419
JOUR 5040.001 Media Studies & Theories Tuesday 6:30 PM - 9:20 PM 419
JOUR 5210.001 Race, Gender & the Media (meets w/JOUR 4250) Monday 6:30 PM - 9:20 PM 421
JOUR 5260.002 Research Methods 11 Thursday 6:30 PM - 9:20 PM 420
JOUR 5280.001 Media Management Wednesday 3:30 PM - 6:20 PM 419
JOUR 5290.001 Science & Environmental Reporting Wednesday 6:30 PM - 9:20 PM 415
JOUR 5500.002 Integrated Communications Saturday 1:00 PM - 4:00 PM 315
JOUR 5710.002 Narrative Journalism Wednesday 7:00 PM - 9:50 PM 419
JOUR 5720.001 Magazine Writing & Publishing Thursday 3:30 PM - 6:20 PM 409
MGMT 3880D.090 Business Ethics and Social Responsibility Thursday 7:00 PM - 9:50 PM 410
MUAG 5900.711 Practicum in Recording Techniques Monday 5:00 PM - 8:00 PM 325
SOWK 4540D.098 Diversity in Human Services Monday 5:30 PM - 8:20 PM 323
University of Texas at Arlington
BSTA 5315.001 Statistical Methods for Health Care Adm. (3/21 - 5/2) Monday/Wednesday 6:00 PM - 9:20 PM 307
HCAD 5301.001 Health Care Administration (1/19 - 3/2) Monday/Wednesday 6:00 PM - 9:20 PM 307
HCAD 5337.001 Ethics, Leadership, and Teamwork (3/21 - 5/2) Monday/Wednesday 6:00 PM - 9:20 PM 410/412
INTS 5311.001 Social Networking & Com. Strategies (1/4 - 1/15) Tuesday/Saturday 6:00 PM - 10:00 PM & 8:00 AM - 2:00 PM 307
(Wintermester/ face to face classes on 1/4, 1/8, 1/11, 1/15)
INTS 5312.001 Geographic Information Systems (2/15 - 3/12) Tuesday/Saturday 6:00 PM - 10:00 PM & 8:00 AM - 2:00 PM 307
INTS 5313.001 Quantitative Methods (4/19 - 5/14) Tuesday/Saturday 6:00 PM - 10:00 PM & 8:00 AM - 2:00 PM 307
INTS 5314.001 Budgeting & Asset Management (3/22 - 4/16) Tuesday/Saturday 6:00 PM - 10:00 PM & 8:00 AM - 2:00 PM 307
MANA 5340.001 Strategic Human Resources (1/19 - 3/2) Monday/Wednesday 6:00 PM - 10:00 PM 410/412
SUST 5301.001 Sustainability Issues Seminar I (1/18 - 2/12) Tuesday/Saturday 6:00 PM - 10:00 PM & 8:00 AM - 2:00 PM 307
University of Texas at Arlington/UCEL Cohort
EDAD 5330.003 Leadership in the Instructional Setting (3/23 - 5/3) Tuesday 5:00 PM - 10:20 PM 412
EDAD 5399.003 Capstone Internship Monday TBA TBA

EDAD/Cohort programs are available through certain member institutions at the UCD. Registration for courses in the cohort programs for participating members only.



SPRING 2011 COURSE DESCRIPTIONS

Texas A&M University-Commerce

ACCT 421.801 Advanced Financial Accounting

Monday 6:15 PM - 8:55 PM

A continuation of the financial accounting sequence. The course emphasizes business combinations and consolidations and will also cover other
selected financial accounting topics. Prerequisite Acct 322 or approval of faculty. (cross-listed with ACCT 521.801)

ACCT 430.801 Business Ethics for Accountants

Tuesday 5:30 PM - 7:40 PM

The course will provide a background in the process of ethical reasoning, the ethical environment, application of ethical rules and guidelines to case problems, and a
framework for ethical decision-making. The focus will be on the ethical environment within which professional accountants and business operate. The objective is to

provide the student with an educational background in what constitutes ethical conduct in businesses and accounting. Prerequisite ACCT 222 and a minimum of 55
sh credit. (cross-listed with ACCT 530.801)

ACCT 502.81E Financial Accounting

Tuesday 7:30 PM - 9:15 PM

A study of accounting principles and procedures essential to the preparation of financial statements with particular emphasis on the corporate form. Topics of coverage
include assets and liabilities, property, plant and equipment, and investments, stockholders’ equity, income recognition, leases, accounting changes and errors, and
financial reporting and analysis. Prerequisites Acct 501 or Acct 222.

ACCT 525.801 Advanced Managerial Accounting

Thursday 6:15 PM - 8:55 PM

A study of accounting as related to making decisions. Readings, cases, and problems dealing with managerial accounting issues, accounting concepts, budgeting and
cost control, using accounting information in planning and control. Prerequisites Consent of the Instructor.

ACCT 530.801 Business Ethics for Accountants

Tuesday 5:30 PM - 7:40 PM

The course will provide a background in the process of ethical reasoning, the ethical environment, application of ethical rules and guidelines to case problems, and a
framework for ethical decision-making. The focus will be on the ethical environment within which professional accountants and businesses operate. The objective is
to provide the student with an educational background in what constitutes ethical conduct in businesses and accounting. (cross-listed with ACCT 430.801)

ACCT 538.801 Individual Income Tax Accounting

Saturday 9:00 AM - 11:40 AM

A study of income tax laws. Emphasis is given to the impact of the federal income tax on the individual taxpayer. Various research software and tools are utilized to
solve practical tax problems.

ACCT 568.801 Business Law for Accountants

Saturday 12:00 PM - 2:40 PM

Business Law and Regulation is the study of professional and legal responsibilities and legal implications of business transactions, particularly as they relate to
accounting and auditing, and the application of that knowledge to common business transactions. This course provides knowledge of general business environment
and business concepts needed to understand the underlying business reasons for and accounting implications of transactions. Our primary objective in this class is to
transfer the body of knowledge needed to answer questions likely to appear on the CPA, CMA, CIA, or other professional examinations and to provide a foundation
of knowledge of business law for accountants.

ART 312.801 Internet Development |

TBA TBA

Introduction to web site design and publishing. Students learn the basics of HTML programming to incorporate graphics into functional interactive sites, including
HTML tags, frames and scripting. Prerequisite Art 300, 309, 310.

ART 313.801 Interactive Vector Graphics and Animation

TBA TBA

Vector-based graphics for the implementation of internet applications ranging from a navigational interface to 2D animation. Prerequisite Art 300, 309, 310.
ART 365.801/802 Design Communications |

TBA TBA

Introduction to, and resolution of, graphic design problems, including posters, logos, letterheads, billboards, and ad campaigns. Emphasis upon creative solutions and
concepts includes layout and prepress preparation. Illustration students will do related projects from the perspective of the illustrator. Prerequisite Art 300, 309, 310.

ART 403.801 Practicum in Art

TBA TBA

This course prepares students for the job market in the visual arts through exercises in resumé writing, artist’s statements, and grant writing. It also provides
information to help students in compiling and organizing portfolios, presenting slide lectures, entering into gallery and sales contracts, and understanding copyright
and IRS laws.

ART 411.801 Multimedia 11

TBA TBA

An introduction to producing multimedia presentations. students learn authoring techniques to incorporate digital imagery, audio and video into a running interactive
presentation. Prerequisite Art 310 and 313.

ART 416.801/802 Advanced Electronic Media

TBA TBA

Advanced study in electronic media with emphasis on complex illustration and graphic design, focusing, too, on creative problem-solving and individual style.
Prerequisite Art 300, 309, 310.

ART 417.801 Three-Dimensional 111

TBA TBA

Creation of complex environments with multiple 3D objects. Emphasis on the creation of realism through the use of custom mapping, lighting and rendering.
Prerequisite Art 410.

ART 462.801 Hlustration 111

TBA TBA

Continuation of advanced problems in illustration, combined with an introduction to the network of illustrators and publishers in the Dallas-Fort Worth area. Visits to
the studios of established illustrators. Prerequisite Art 310 and 360 or permission of the instructor.
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SPRING 2011 COURSE DESCRIPTIONS

ART 467.801/802 Design Communications 111

Thursday 6:30 PM - 10:30 PM

Advanced problems in design communications for students in design, art direction, and advertising art. Assignments in design and advertising concepts will
emphasize brainstorming and problem-solving. Prerequisite Art 310 and 365 or permission of the instructor.

ART 474.801 Advertising Art Concepts and Copywriting 11
Tuesday 6:30 PM - 10:30 PM

Advanced problems in advertising art concepts and copy writing. Prerequisite Art 365 and 472 or permission of the instructor.
ART 497.801 Letterpress

TBA TBA

Course will address letterpress history, type anatomy, terminology, formal and aesthetic issues, tools, materials for the trade, and safety issues. Thumbnail ideation,
writing, typesetting, and linoleum carving will also be explored.

ART 497.802 3-D Painting 11

TBA TBA

An introduction to painting using three dimensional software as the tool. Emphasis in conceptual thinking applied to the production of dimensional artifacts and
environments.

ART 497.803 Advanced Processes |1

TBA TBA

Hands on, practical application of advanced fabrication processes as applied to packaging, direct mail, brochure and promotional visual communication projects with
intent of developing industry knowledge. Course will use a broad base of techniques, including letterpress and bookbinding.

ART 506.801 Pedagogy Two, Campus Environment

TBA TBA

ART 597.801 Research Methods

TBA TBA

ARTS 541.801 Studio Two, Design Education, Theory and Practice
TBA TBA

Research and analysis through group discussion of design education theory, philosophy and methods. Examination and creation of teaching tools, assignments, and
evaluation rubrics.

ARTS 542.801 Studio Three, Winning Audiences

TBA TBA

This course introduces students to basic skills surrounding persuasion and consensus-building. Students will learn to hone their oral and written presentations, and
incorporate proven techniques for sharing ideas in a more coherent and compelling manner — effectively luring others (even skeptics) to listen, believe, and embrace a
new vision.

ARTS 546.801 Studio Seven, Design Grant Writing

TBA TBA

Applying for a grant can seem like an overwhelming task. This grant writing class is designed to provide a foundation in the fundamentals of design centric grant
writing so that the task is easy and enjoyable. The class includes key components of a grant proposal, problem statements, developing goals and objectives, and
writing a sample grant proposal.

BA 303.81E Business Communication

Tuesday 6:15 PM - 8:55 PM

A study of the fundamentals of writing both formal and informal reports, utilizing primary and secondary research. A team approach is used for problem solving and
process improvement. Included is the study of life-long learning skills as related to interpersonal communication and intercultural business communication.
Prerequisite: Junior standing.

BA 420.801 International Business

Thursday 6:15 PM - 8:55 PM

This course provides coverage of a broad survey of international business issues; analyzes the environment in which international businesses operate; introduces
multinational enterprises, global competition, international organizations, treaties and international law, national trade policies and the determinants of
competitiveness of U.S. firms in international markets. Prerequisites: Eco 231 and 232 and junior standing.

BA 595.801 Applied Business Research

Monday 6:15 PM - 8:55 PM

A course to investigate the techniques of the research process as applied to business & economics. Experience is gained in defining research problems and in
collecting, analyzing, recording & interpreting data. Also, an analysis of pertinent research literature in business & economics. Required of all graduate majors in
business administration under Option II.

BGS 497.81E Ceaseless Industry Globalization

Thursday 6:15 PM - 8:55 PM

Course provides coverage of a broad survey of global business issues; analyzes the environment in which global businesses operate.

BGS 497D.81E Unselfish Service Diversity

Thursday 6:15 PM - 8:55 PM

Course will focus on building managerial skills to successfully achieve organizational change through creativity, innovation and cultural diversity.
ECO 562.801 Managerial Economics

Wednesday 6:15 PM - 8:55 PM

The study and application of concepts and models, primarily microeconomic, to various types of management problems. While analysis is primarily in terms of cost,
demand, revenues, and market structure, the process combines ideas and methods from other functional fields of business administration. The case method is used to
provide illustration and application of concepts. Prerequisites Eco 231, 232 or Eco 501.
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EDAD 615.801 Leading Effective Schools

Wednesday 7:20 PM - 10:00 PM

The introductory course is designed to provide an overview of the organization and administration of the public school system in America with focused attention upon
the systemic transformation of the public schools of Texas. The principles of effective leadership and organizational theory will be examined in order to transfer
theory into practice.

EDAD 626.801 Using the Law in Educational Practice

Wednesday 4:30 PM - 7:10 PM

An examination of the legal framework for education including the United States constitution, federal and state statutes, and the body of case law affecting school
leadership.

EIN 512.801 Advanced Security Analysis and Portfolio Management

Thursday 6:15 PM - 8:55 PM

A study of portfolio policies for individuals and institutions; thorough study of investment and analysis; selecting an investment strategy; evaluation of current
research; and review of empirical research on portfolio models. Prerequisites Fin 504 or consent of instructor. Note Group discussion, individual and group research,
and the computer are utilized.

HHPK 324.801 Health & Kinesiology for Children

Wednesday 4:30 PM - 7:10 PM
A course designed to acquaint elementary education majors with current health information and activities appropriate for the pre-kindergarten through fourth grade
child. Principles of kinesiology, analysis of motor skills, and age appropriate interdisciplinary activities will be explored one-half of the semester.

HIED 595.801 Research Literature and Methods

Monday 6:15 PM - 8:55 PM

This course provides a study of research methodologies with appropriate practical application in relevant problem solving specific research types, including action
research will be emphasized. Note: The student is required to demonstrate his or her competence in the investigation and formal reporting of a problem.

MGT 305.81E Management & Organizational Behavior

Tuesday (Every other Tuesday beginning 1/18/11) 6:15 PM - 8:55 PM

This course provides a comprehensive analysis of individual and group behavior in organizations. Its purpose is to provide an understanding of how organizations can
be managed more effectively and at the same time enhance the quality of employees’ work life. Topics include motivation, goal setting and rewards, job design, group
dynamics, work stress, power and politics, international aspects of organizations, organizational structure, decision making, communication and organizational change
and development. Prerequisite Junior standing.

MGT 567.81E Managing Groups & Teams

Wednesday (Every other Wednesday beginning 1/19/11) 6:15 PM - 8:55 PM

Techniques for managing individuals and groups in a supervisory situation are developed. Specific attention will be given to problems in communications, counseling
and morale. Team building, the roles and responsibilities of supervision in a team environment, and the roles and responsibilities of teams will be presented. Nature
and use of teams in various forms and activities are emphasized.

MGT 594.81E Transforming Organizations

Wednesday (Every other Wednesday beginning 1/26/11) 6:15 PM - 8:55 PM

This course examines issues related to organizational redesign and specifically to the changes processes used by organizations to respond to changes in internal and/or
external environments. Sources of change, change strategies and the analysis of change efforts on environments. Use of case analysis is incorporated into the course to
provide an opportunity to apply the concepts and issues studied.

MKT 306.81E Marketing

Tuesday (Every other Tuesday beginning 1/25/11) 6:15 PM - 8:55 PM

This course is an introduction to the concepts, principles, problems and applications of marketing. This course emphasizes all functional areas and institutions of
marketing including target marketing and positioning, consumer and organizational markets, product management, pricing, channels of distribution, marketing ethics,
promotions, services, and international marketing.

MKT 521.801 Marketing Management

Tuesday 6:15 PM - 8:55 PM

A comprehensive study of the effective application of marketing strategies in international and domestic organizations. A case analysis approach and current
professional literature are utilized. Prerequisites Mkt 306.

MKT 586.81E International Marketing

Tuesday 6:15 PM - 8:55 PM

A study of the significance of international trade for imports and exports. Adaptation to different cultures and ethics for global competition in U.S. markets are
extensively analyzed.

PHO 350.801 Advanced Digital Photography

TBA TBA

A continuation of Photography 250, this course places increased emphasis on the computer as a tool for the enhancement of photographic imagery or illustration.
Prerequisite Pho 250.

PHO 497.801 Special Topic: Architecture
Friday 12:30 PM - 4:30 PM
Organized class. Topics will be selected from studio, fine art, or experimental photography.

PHO 497.802 Special Topic: Journalism
TBA TBA

Organized class. Topics will be selected from studio, fine art, or experimental photography.

PSCI 222.801 Introduction to Law

TBA TBA

This course provides an overview of the law and the legal system. Topics include basic legal concepts and terminology in various areas of law; structure,
jurisdictions, functions, practices, and political impact of the judicial system at the local, state, and national levels; current issues in law; and ethical obligations of the
paralegal.
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PSCI 223.801 Legal Research

TBA TBA

This course is designed to aid the beginning student in acquiring and enhancing legal research skills. Topics covered include the techniques of legal research and
writing, sources of the law and how each can be found; case analysis, legal citation, and legal bibliography; and ethical obligations of the paralegal in legal research.

SED 517.8EX Reading and Learning in the Content Area

Wednesday (Every other Wednesday beginning 1/19/10) 4:30 PM - 7:10 PM

This course is designed for graduate students in the alternative certification program seeking initial teacher certification. The focus is on reading comprehension,
concept development, and strategies for interacting with expository materials. The role of the teacher, the text, and the student are examined in the learning process.
Text analysis methods, teacher directed strategies, reader-based strategies, and literature are discussed as appropriate for the secondary level. Web-enhanced.

SED 521.8EX Models of Teaching in the Secondary School

Wednesday (Every other Wednesday beginning 1/19/10) 7:20 PM - 10:00 PM

Includes a study of the research, philosophy, and learning theory underlying current models of instruction. Practical alternative teaching strategies effective in
accommodating students with diverse learning styles will be discussed as well as classroom management and the implications of whole-brain research and multiple
intelligences. Web-enhanced.

University of North Texas

ACCT 5320.030 Taxation of Flow-Through Entities
Tuesday 6:30 PM - 9:20 PM

Comprehensive study of federal income taxation of partnerships, S corporations, fiduciaries and their owners/beneficiaries.
ACCT 5330.020 Taxation of C Corporations

Monday 6:30 PM - 9:20 PM

Comprehensive study of federal income taxation of C corporations and their shareholders.

ADES 5522.091 Brand Experience

Monday 6:30 PM - 9:20 PM

In this seminar-based course, the nature of brands and brand experiences are analyzed through a variety of economic, social and cultural lenses. Students are expected
to comprehend and articulate, in writing and oral presentations, knowledge they gain regarding the essential nature of brands as they influence and are influenced by
business and marketing trends, globalization, modern social psychology and cultural dynamics. Prerequisite(s): admission to the MA/MFA in design with a
concentration in innovation studies, or consent of instructor. To be scheduled in the Design Research Center.

ADES 5526.091 Collaborative Studio

Wednesday 3:00 PM - 5:50 PM

In this studio-based course, collaborative, interdisciplinary teams apply the processes and methodologies introduced in ADES 5510 and ADES 5520 to identify,
reframe (when necessary) and develop problems suitable for further theoretical and applied exploration. These problems are ones typically considered to be outside
the domain of contemporary design practice. Prerequisite(s): admission to the MA/MFA in design with a concentration in innovation studies, or consent of instructor.
To be scheduled in the Design Research Center.

ADES 5530.091 Design Research 11

Monday 3:00 PM - 5:50 PM

In this studio-based course, students learn how to use interactive design tools, social media and methods of networking to create and facilitate design processes that
allow select groups of people to contribute to the building of shared experiences and shared understandings. Prerequisite(s): admission to the MA/MFA in design with
a concentration in innovation studies, or consent of instructor. To be scheduled in the Design Research Center.

ADES 5534.091 Design Pedagogy

Tuesday 6:30 PM - 9:20 PM

This seminar-based course examines the role of a design faculty member working within a collegial environment in the complete development of curricula for a new
or revised program area. Prerequisite(s): admission to the MFA in design with a concentration in innovation studies, or consent of instructor. To be scheduled in the
Design Research Center.

ADES 5536.091 University Citizenship

Wednesday 6:30 PM - 9:20 PM

This seminar-based course examines the role of a design faculty member in the larger university setting, including but not limited to school/college structures,
committee work—both in the college and at the university level—budgeting, advising, scheduling courses, expectations for a designer/faculty member in a college
and university environment. Prerequisite(s): admission to the MFA in design with a concentration in innovation studies, or consent of instructor. To be scheduled in
the Design Research Center.

BUSI 5200.036 Business Ethics

Monday 9:00 AM - 11:50 AM

Examination of professional ethics from both a philosophical and business perspective. Ethical reasoning, moral character and moral decision making provide a
framework for examining the importance of ethics in an individual’s life and professional career.

EDAD 6110.072 Advanced Theory and Research in Administration

Monday 5:30 PM - 8:20 PM

Contemporary inquiry in educational administration. Examines recent research in school organization and administration and develops data analysis strategies for
school improvement.

EDAD 6590.072 The Superintendency

Wednesday 5:30 PM - 8:20 PM

An advanced course dealing with the basic functions of the superintendency—planning, programming, communicating, and evaluating—and the current issues and
problems confronting the practicing educational administrator.

JOUR 4052.001 Ad Portfolio

Thursday 6:30 PM - 9:20 PM

Capstone course for advertising students in the creative track. Students work in copywriter/art director teams at a local agency with professional mentors to develop
their entry-level portfolios. Class meets once a week at a local agency. Application required to be admitted to the class.

JOUR 4250.001 Race, Gender & the Media

Monday 6:30 PM - 9:20 PM

Explores the social construction of race and gender, and evaluates their use in the media. Adapting a research as well as a practical approach to the subject, this course
involves students not only in evaluating contemporary media portrayals, but also in composing their own stories involving race/gender topics. Prerequisite(s): junior
or senior standing or consent of department. Satisfies a portion of the Understanding the Human Community requirement of the University Core Curriculum. (meets
with JOUR 5210.001)
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JOUR 4410.001 Reporting of Public Affairs

Tuesday 6:30 PM - 9:20 PM

Police, court, political and governmental news with typical practical news assignments; background and practice in writing specialized stories typically covered in the
average American city. Cover city council, school board, county commissioner meetings, some at night.

JOUR 4820.002 History of American Media

Wednesday 6:30 PM - 9:20 PM

Main trends and economic, social, political, and technological factors and people that produced the institutions and traditions of the American mass media; emphasis
on the changing roles of media and the impact of new communications technologies in the 21st century.

JOUR 5020.001 Editing Practices

Saturday 11:00 AM - 1:50 PM

A concentrated study of the principles and practices of handling copy for print news media, including copy editing, headline writing, design and layout of newspapers
and other printed materials, newspaper style, photo editing, the news wire services, and electronic and cabletext editing. Students receive practical experience in the
functions of a copy editor. This course prepares students lacking strong journalistic backgrounds for advanced professional courses and may be counted as part of a
graduate program in other fields. Prerequisite(s): JOUR 5010 or consent of school.

JOUR 5040.001 Media Studies & Theories

Tuesday 6:30 PM - 9:20 PM

This course is designed to introduce the students to enduring issues and problems of American mass media and to the body of knowledge concerning theories on the
function, nature, audience and effects of mass communication. The course examines mass communication as a social system and the contributions of social scientists
to the study of mass communication by putting emphasis on political, economic, technological, legal and historical factors that have shaped American mass media.
Prerequisite(s): consent of school.

JOUR 5210.001 Race, Gender & the Media

Monday 6:30 PM - 9:20 PM

Interdisciplinary readings seminar examining how social constructions of ethnicity and gender are involved in the production, distribution and consumption of the
mass media in the United States. Course lectures, assigned readings, diversity interviews, family genograms and a term research project comprise the basis for graded
work. (meets with JOUR 4250.001)

JOUR 5260.002 Research Methods 11

Thursday 6:30 PM - 9:20 PM

Study of the foundations, research methods, practices, theoretical approaches to qualitative research. These methods and approaches include ethnography, literary
theory, rhetorical analysis, discourse analysis, gender and race theories, phenomenology, semiotics and others as applied to journalism. Students practice designing
well-focused studies, as well as engaging in research practices related to the media.

JOUR 5280.001 Media Management

Wednesday 3:30 PM - 6:20 PM

Explores the various skills and resources required to lead and manage effectively in newspaper, magazine, public relations and advertising organizations. Case studies
and guest speakers with specific expertise are included to illustrate various principles and concepts throughout the course. Prerequisite(s): consent of school.

JOUR 5290.001 Science & Environmental Reporting

Wednesday 6:30 PM - 9:20 PM

Explores science and environmental reporting as a valuable newsroom specialty blending science, politics, public health and business to encourage public discussion,
to educate and to contribute to a public understanding of these challenging problems. Discusses aspects of television, radio and print reporting. Emphasis is on content
and storytelling, not basic newswriting. Prerequisite(s): reporting experience or JOUR 5010 and 5020.

JOUR 5500.002 Integrated Communications

Saturday 1:00 PM - 4:00 PM

Teaches students how to design the strategic planning of a comprehensive communications plan that evaluates the roles of a variety of disciplines including
advertising, direct response, public relations and promotions. Such tactics are shown to provide clarity, consistency and maximum efficiency in all communication
programs. Prerequisite(s): consent of school.

JOUR 5710.002 Narrative Journalism

Wednesday 7:00 PM - 9:50 PM

Explores the craft of narrative journalism. Study of short and long-form narratives for newspapers, magazines and Web-based publications. Students conduct
in-depth research and write two narratives that are submitted to newspapers, magazines and the Mayborn Conference's national writing contest.

JOUR 5720.001 Magazine Writing & Publishing

Thursday 3:30 PM - 6:20 PM

Study and practice of magazine production, including photography, editing, advertising and design. Explores production schedules, advertising and marketing
promotions. Covers composition, printing methods and cost-quality issues to rewriting, copy reading and fitting galleys into layouts and resulting in the production of
a magazine. Prerequisite(s): consent of school.

MGMT 3880D.090 Business Ethics & Social Responsibility

Thursday 7:00 PM - 9:50 PM

A study of ethical behaviors crucial to personal and corporate success in organizations. Codes of ethics, theoretical models and managerial behavior serve as the foun-
dation to investigate ethics and, in turn, social responsibility associated with firm theory. Various stakeholder interest and demands are analyzed as an important
theme during the course.

MUAG 5900.711 Practicum in Recording Techniques

Monday 5:00 PM - 8:00 PM

The course will explore optimal techniques for recording in the 21% century, including sound production, technical accuracy, intonation, and musical phrasing. The
course will utilize classroom technical resources to support instructional goals.

SOWK 4540D.098 Diversity in Human Services

Monday 5:30 PM - 8:20 PM

Conditions and issues affecting human diversity across American populations; including socio-psychological and cross-cultural patterns and traditions of oppression,
with emphasis on social policies in the Southwest and strategies for change. This course is intended for human service professionals. Satisfies the Cross-cultural,
Diversity and Global Studies requirement in the University Core Curriculum.
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SPRING 2011 COURSE DESCRIPTIONS

University of Texas at Arlington

BSTA 5315.001 Statistical Methods for Health Care Administrators

Monday/Wednesday (3/21 - 5/2) 6:00 PM - 9:20 PM

Statistical methods designed to prepare graduate students to become competent producers and consumers of data analyses and to use statistical thinking to approach
managerial decision making. Students should be familiar with the effectiveness and limitations of various applicable techniques and should be able to recognize when
additional statistical expertise is required. Topics include an introduction to evidenced based medicine, probability with an emphasis on the poor predictive value of
imperfect diagnostics for rare conditions, standardizing and trending data, graphic and numeric description of data, concepts of inference such as margins of errors
and significance of results, concepts of quality control including time series analysis and forecasting, and health care applications of discrete random variables with
Poisson or binomial probability mass functions. It is recommended that students who have no recent courses in statistics take BSTAT 5301 prior to HCAD 5315.

HCAD 5301.001 Health Care Administration

Monday/Wednesday (1/19 - 3/2) 6:00 PM - 9:20 PM

Introduction to health care; legislation; reimbursement systems; characteristic administrative and clinical roles responsibilities and education; public health care
structures; regulatory agencies; health industry trends; and advances in research and technologies.

HCAD 5337.001 Ethics, Leadership, and Teamwork

Monday/Wednesday (3/21- 5/2) 6:00 PM - 9:20 PM

Examines the leadership process, change management, and high-performance team building strategies. Emphasis will be placed on the development of self-awareness
and skills necessary to lead. Identification of values and ethical issues in health care administration will also be stressed through the application of ethical principles
and theories of decision making in the analysis of ethical dilemmas.

INTS 5311.001 Social Networking and Communication Strategies

Tuesday/Saturday (Wintermester 1/4 - 1/15) T 6:00 PM - 10:00 PM, S 8:00 AM - 2:00 PM

An exploration of internet media and social networking strategies as they relate to sustainability and organizational planning. Face-to-face classes on Jan. 4, 8, 11 and
15th. Remaining contact hours will be online.

INTS 5312.001 Geographic Information Systems
Tuesday/Saturday (2/15 - 3/12) T 6:00 PM - 10:00 PM, S 8:00 AM - 2:00 PM
Cover fundamentals of Geographic Information Systems (GIS) (concepts, principles, and functions) and essential skills for applying GIS to sustainability issues.
INTS 5313.001 Quantitative Methods

Tuesday/Saturday  (4/19 - 5/14) T 6:00 PM - 10:00 PM, S 8:00 AM - 2:00 PM
Study of advanced statistical, modeling, and econometric techniques as applied to sustainability.

INTS 5314.001 Budgeting & Asset Management
Tuesday/Saturday (3/22 - 4/16) T 6:00 PM - 10:00 PM, S 8:00 AM - 2:00 PM
Overview of financial considerations associated with the management of sustainability projects.

MANA 5340.001 Strategic Human Resources
Monday/Wednesday (1/19 - 3/2) 6:00 PM - 9:20 PM

Emphasizes strategic perspective of modern human resource management theory and practice. Topics include: human resource planning, staffing, training and
development, compensation, performance appraisal, labor and employee relations.

SUST 5301.001 Sustainability Issues Seminar |

Tuesday/Saturday (1/18 - 2/12) T 6:00 PM - 10:00 PM, S 8:00 AM - 2:00 PM

A survey and analysis of current and historical sustainability efforts with an emphasis on the psychological and socio-economic dynamics of this cultural paradigm
shift. The significance of organizational and societal direct cost issues will be emphasized.

University of Texas at Arlington/lUCEL Cohort

EDAD 5330.003 Leadership in the Instructional Setting

Tuesday (3/23 - 5/3) 5:00 PM - 10:20 PM

Examination of current research on effective instructional organizations and classroom instruction in today's schools, on characteristics of school leadership, and on
the role and function of the teacher as instructional leader. Topics include the essential components of instruction, developing instructional-management systems,
evaluating student and teacher performance, assisting colleagues to monitor and improve instructional skills, school climate and leadership styles as they impact on
school improvement.

EDAD 5399.003 Capstone Internship

Monday TBA

Successful completion of the Capstone Internship will fulfill the comprehensive examination requirements for the graduate degree and/or certification. Requirements
of ELPS 5399 will include, but not be limited to, those collaboratively established by University faculty and school administrative personnel.

EDAD/Cohort programs are available through certain member institutions at the UCD. Registration for courses in these programs is restricted for participating
members only.

LEGEND ABBREVIATIONS
A&M-Commerce Texas A&M University-Commerce M = Monday V = Videoconference course
UNT University of North Texas T = Tuesday W =Web based course
UTA University of Texas at Arlington W =Wednesday
Undergraduate Level 300/3000 and above R = Thursday
Graduate Level 500/5000 and above F = Friday
S = Saturday

TBA = To be announced
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UNIVERSITYOF  UNIVERSITY OF NORTH TEXAS
NOKTH *TEXAS Courses toward a Bachelor of
Applied Arts and Sciences - General
The Bachelor of Applied Arts and Sciences (BAAS) Program within the College of Public Affairs and
Community Service department offers students with vocational/technical training an opportunity to obtain a
bachelor’s degree. It provides students with a high quality, innovative interdisciplinary major that prepares

them to meet unique and individualized needs and interests related to their individual careers as well as
instilling a strong commitment to serving one’s community.

The BAAS Degree is composed of an individualized program of study developed by the student and her/his
academic advisor from coursework offered through established academic programs and transfer coursework
from a variety of sources including technical/vocational coursework, military credits, CLEP, and academic
credits transferred from other institutions of higher learning.

PROGRAM REQUIREMENTS - 120 hours
The degree is divided into five parts:

University Core Curriculum (42 hours)

Public Affairs and Community Service Core (9 hours)
Nine hours of interdisciplinary coursework offered by the College of Public Affairs and Community Service.
The BAAS offered through UCD emphasizes service to the community.

Group A: Upper division HSML or SOWK course

Group B: SOCI 4340 or SOCI 4540

Group C: HSML 3000

Professional Development Areas (3 areas of 12 hours each)
Students select three areas (12 hours each) beyond the PACS core classes, to complete requirements for the
“Professional Development” component of the degree. The following three professional development areas:
Applied Economics: Dispute Resolution - via UNT
Sociology - via UNT Dallas
Business Related Courses - via A&M-C or UNT Dallas

Occupational Specialization (21 hours)

Students identify at least 21 hours for their “Occupational Specialization” a concentration of study in a topical
area. Frequently this is an area of related technical, professional or vocational coursework completed at a
community college as part of an Associates of Applied Science (AAS) degree or related coursework completed
at another university.

General Electives (12 hours minimum)

The BAAS degree requires a minimum of 12 general elective hours. These hours can include vocational
technical course not utilized by the major and/or advanced general electives needed to satisfy the university’s
42 Advanced Hour Requirement.

For additional information on the BAAS program, please contact:
-

Natasha Waters i
BAAS Advisor mﬂ“:" :
Phone: 972-780-3645 UNT DALLAS

Fax: 972-780-3680
E-mail: dallasadvising@unt.edu
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NOR I 'H *TE " Courses toward a Bachelor of

Applied Arts and Sciences
The Applied Arts and Sciences major (BAAS) with a concentration in Organizational Development is designed for
students who have completed an occupational specialization or an applied arts or sciences program in general business at
the community college or another university. The BAAS student can combine a business concentration major, thus
maximizing transfer credits, with professional development courses in Sociology, Human Services, Mediation,

Management, Accounting and Marketing. Degree completion will ensure that students have the exposure and knowledge
to successfully work in a range of administrative fields.

The BAAS in Organizational Development from UNT consists of 120 college credit hours. The degree requires 42 hours
of academic foundation courses, 66 hours in the major, and 12 hours of general electives.

PROGRAM REQUIREMENTS - 120 hours
The degree is divided into five parts:

University Core Curriculum (42 hours)

Public Affairs and Community Service Core (9 hours)

*Any Advanced Sociology, HSML or SOWK course may be substituted with approval from an Advisor.
SOCI 4340  Social Psychology HSML 3000  Human Services/Non-Profit
SOCI 4540 Race and Ethnic Minorities

Professional Development Areas (3 areas of 12 hours each)

*Business Courses from Texas A&M University-Commerce may be substituted with approval from an Advisor.
First Professional Development Area: Management* (12 hours)

MGMT 3720 Organizational Behavior RMIN 2500  Principles of Risk Insurance Mgmt OR
MGMT 3820 Management Concepts MKTG 4120  Buyer Behavior

MGMT 4180 Workplace Health & Safety

Second Professional Development Area: Dispute Resolution (12 hours)

AECO 4000  Mediation AECO 4120  Negotiation

AECO 4020  Dispute Resolution at Work AECO 4420  Practicum

Third Professional Development Area: Accounting/Marketing/Management* (12 hours)

ACCT 2010  Accounting Principles I MGMT 3880 Business Ethics & Social Responsibility
MKTG 3650 Foundations of Marketing MGMT 3850 Entrepreneurship

Occupational Specialization (21 hours)

Students identify at least 21 hours for their “Occupational Specialization” in a concentration of study in Business.
Typically this is an area of related technical, professional or vocational coursework completed at a community college as
part of an Associates of Applied Science (AAS) degree or related coursework completed at another university.

General Electives (12 hours minimum)

The BAAS degree requires a minimum of 12 general elective hours. These hours can include vocational technical
courses not utilized by the major and/or advanced general electives needed to satisfy the university’s 42 Advanced Hour
Requirement.

For additional information on the BAAS program, please contact:
-~

% Natasha Waters
' : BAAS - Organizational Development Advisor
UNT DALLAS Phone: 972-780-3645

Fax: 972-780-3680
E-mail: dallasadvising@unt.edu
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IRV TEXAS A&M UNIVERSITY-COMMERCE
IR 2SI ER@ Courses toward a

SECURISRNSR WY Bochelor of Arts in General Studies

The Bachelor of Arts in General Studies is an individualized program of study designed for the student who
wishes to pursue an unspecified program of study with which to meet the student's particular needs. It is a flexible
degree program open to full or part-time students. This degree reflects a major in General Studies with no minor.
General Studies is an interdisciplinary major that encourages students to delve into the problems and prospects of
society. Students may select courses from the entire university; suiting studies to the student's own interests and
needs without regard to required courses. Students must fulfill the regular requirements for a Bachelor of Science
degree. The general studies common core gives all students fundamental knowledge of skills necessary to
competently express themselves, think creatively, solve problems, and understand the nature and function of
people and the environment. This basic competency establishes a comprehensive context for understanding the
methodologies and problems of studying issues.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH) with 36 free academic lower or upper level
electives.

I. General Education Requirements (49 hours)
I1. Career Field Requirements (36 hours free academic lower or upper level electives)

I11. Professional Development Requirements (36 hours)
General Studies Hours Required

Course Number Course Title

BGS 401 Ceaseless Industry-Globalization
BGS 402 Fearless Investigation-Research

BGS 403 Unfettered Thought-Sustainability
BGS 404 Unselfish Service to Others-Diversity

Plus 24 hours of Upper Level Prescribed CBT, CAS or CED coursework. 12 from one area and another 12 from a
different area.

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.

e Official copies of all transcripts must be submitted.

e International students must submit results of TOEFL, proof of insurance and sponsor's statement.

o All students entering this program must have successfully completed the THEA test per the Texas Success
initiative (TSI) requirements or be otherwise exempt from the THEA test.

For additional information on the BBA program, please contact:
Misty Lair, Director of Applied Sciences
Phone: 903-886-5155
Fax: 903-886-6011
E-mail: misty_lair@tamu-commerce.edu
http://www.tamu-commerce.edu/cbt
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IRV TEXAS A&M UNIVERSITY-COMMERCE

RS ERA Courses toward a Bachelor of Arts or Science in
SRCRN N -RISOR B Political Science with an emphasis in Paralegal Studies

Begin your journey into the legal profession by becoming a paralegal. As a student at Texas A&M University-Commerce, you can earn
a bachelor’s degree with an emphasis in paralegal studies in a program that is approved by the American Bar Association (ABA). You’ll
learn from our expert faculty and acquire a comprehensive paralegal education while earning a marketable degree. The B.A./B.S. with
paralegal studies emphasis is a professional degree designed to prepare people to work in support of attorneys.

Graduates are not authorized to provide direct legal services to the public or to practice law. The paralegal studies emphasis provides a
broadly-based liberal arts and specialized education for paralegals/legal assistants, who are authorized to perform substantive legal
work under the supervision of an attorney. The emphasis does not train lawyers or legal administrators.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH), with 42 hours available through UCD. Up to 61 semester credit hours
that meet A&M-Commerce's requirements may be transferred to satisfy core University requirements. Students must complete at least
60 semester hours from a 4-year college or university. See undergraduate catalog, page 195, for additional requirements.

I. Required Courses (24 SCH)

Course Number Course Title

PSCI 211 Principles of United States and Texas Government
PSCI 212 United States and Texas Government: Institutions and Policy
PSCI 222 Introduction to Law

PSCI 223 Legal Research

PSCI 310 Law Office Management

PSCI 322 Civil Procedure

PSCI 426 Paralegal Internship

PSCI 427 Torts and Personal Injury Law

I1. Elective Courses (15 SCH)

Course Number Course Title

PSCI 312 Bankruptcy for Paralegals

PSCI 321 Probate

PSCI 323 Business Law for Paralegals

PSCI 324 Criminal Law and Procedure

PSCI 325 Family Law

PSCI 328 Real Estate Law for Paralegals

PSCI 422 Trial and Appellate litigation and Procedure

PSCI 442 Constitutional Law

PSCI 443 Civil Liberties and Civil Rights

e Courses in the Paralegal Studies Emphasis are designated PS-R=required paralegal specialty course; PS-E=¢elective paralegal
specialty course; N-PS=not a paralegal specialty course as taught in the program. The following classes are PS-R: 222, 223,
310, 322, 426, 427. The following classes are PS-E: 312, 321, 323, 324, 325, 328, 422. All other classes are NPS.

e *B.S. students substitute Hist 264 or 265 or 304 or 305 or 306, Eco 231 or PSci 335 and 6 sh electives for FLang 131, 132, 231,
232.

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.
e  Official copies of all transcripts must be submitted.

e International students must submit results of TOEFL, proof of insurance and sponsor's statement.

e All students entering this program must have successfully completed the THEA test per the Texas Success Initiative (TSI)
requirements or be otherwise exempt from the THEA test.

For additional information on the BBA program, please contact:

April Pitts, J.S., Program Director
Phone: 903-886-5317
E-mail: april_pitts@tamu-commerce.edu
www.tamu-commerce.edu/psci/paralegal.htm
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DY YH TEXAS A&M UNIVERSITY-COMMERCE
NI ERE| Courses toward a
SHORUBIS NSRBI Bachelor of Business Administration in Accounting

The BBA degree is offered from Texas A&M-Commerce. This program provides students with the ability to
achieve competency in internal control systems, managerial accounting, income tax accounting, financial
accounting, and not-for-profit accounting. This program does not prepare students to sit for the CPA examination.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH), with 42 hours available through UCD. Up to
61 semester credit hours that meet A&M-Commerce's requirements may be transferred to satisfy core University
requirements. Students must complete at least 60 semester hours from a 4-year college or university. See
undergraduate catalog for additional requirements.

I. Required Courses

Course Number Course Title

ACCT 311 Managerial Accounting

ACCT 321 Financial Accounting I

ACCT 322 Financial Accounting II

ACCT 326 Micro. Applications in Accounting
ACCT 430 Business Ethics for Accountants
ACCT 433 Internal Control Systems

ACCT 437 Government & NFP Accounting
ACCT 440 Income Tax Accounting

ECO 309 Economic Forecasting

FIN 304 Introduction to Business Finance
FIN 312 Money, Banking, Financial Markets
BA 301 Legal Environment of Business
BA 302 Business and Economic Statistics
BA 303 Business Communications

BA 420 International Business

MIS 426 Management Information Systems
MGT 305 Management and Organizational Behavior
MGT 307 Operations Management

MGT 308 Entrepreneurial Strategies

MGT 439 Business Strategy

MKT 306 Marketing

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.

o Official copies of all transcripts must be submitted.

o International students must submit results of TOEFL, proof of insurance and sponsor's statement.

o All students entering this program must have successfully completed the THEA test per the Texas Success
Initiative (TSI) requirements or be otherwise exempt from the THEA test.

For additional information on the BBA program, please contact:

Nancy Hyde
College of Business and Technology
Nancy_hyde@tamu-commerce.edu
Phone: 214-394-7392
E-mail: CBT@tamu-commerce.edu
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DY YH TEXAS A&M UNIVERSITY-COMMERCE
SIS ER@ Courses toward a
SRONVRIR-N SR Bachelor of Business Administration in Finance

This program exposes students to many areas of finance. Advanced courses are taken in Financial Management,
Investments, Financial Planning, Derivatives, Financial Markets and Institutions, Economics, and Financial
Accounting. Students majoring in Finance are encouraged to pursue the Chartered Financial Analyst (CFA)
designation or Certified Financial Planner (CFP) designation.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH), with 42 hours available through UCD. Up to
61 semester credit hours that meet A&M-Commerce's requirements may be transferred to satisfy core University
requirements. Students must complete at least 60 semester hours from a 4-year college or university. See
undergraduate catalog for additional requirements.

I. UCD COURSES

Course Number Course Title

BA 301 Legal Environment of Business

BA 302 Business & Economic Statistics

BA 303 Business Communication

FIN 304 Introduction to Business Finance
MGT 305 Management and Organizational Behavior
MKT 306 Marketing

MGT 307 Operations Management

MGT 308 Entrepreneurial Strategy

ECO 309 Economic Forecasting

ACCT 311 Managerial Accounting

ACCT 321 Financial Accounting I

FIN 312 Money, Banking, Financial Markets
BA 420 International Business

MIS 426 Management Information Systems
MGT 439 Business Strategy

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.

o Official copies of all transcripts must be submitted.

o International students must submit results of TOEFL, proof of insurance and sponsor's statement.

e All students entering this program must have successfully completed the THEA test per the Texas Success
Initiative (TSI) requirements or be otherwise exempt from the THEA test.

For additional information on the BBA program, please contact:

Nancy Hyde
College of Business and Technology
Nancy_hyde@tamu-commerce.edu
Phone: 214-394-7392
E-mail: CBT@tamu-commerce.edu
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IRV TEXAS A&M UNIVERSITY-COMMERCE
SIS ER@ Courses toward a Bachelor of Business
SRR SR B Administration in General Business

The BBA degree is offered from Texas A&M-Commerce. The B.B.A. degree with a major in general business is
intended for those students who desire a broad-based business curriculum. The B.B.A. degree with a major in
management information systems offers the student the opportunity to combine the studies of business and
computer science in a structured manner and in accordance with industry standards.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH), with 42 hours available through UCD. Up to
61 semester credit hours that meet A&M-Commerce's requirements may be transferred to satisfy core University
requirements. Students must complete at least 60 semester hours from a 4-year college or university. See
undergraduate catalog for additional requirements.

I. UCD COURSES

Course Number Course Title

BA 301 Legal Environment of Business

BA 302 Business & Economic Statistics

BA 303 Business Communication

FIN 304 Introduction to Business Finance
MGT 305 Management and Organizational Behavior
MKT 306 Marketing

MGT 307 Operations Management

MGT 308 Entrepreneurial Strategy

ECO 309 Economic Forecasting

FIN 312 Money, Banking, Financial Markets
BA 420 International Business

MIS 426 Management Information Systems
MGT 439 Business Strategy

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.

o Official copies of all transcripts must be submitted.

o International students must submit results of TOEFL, proof of insurance and sponsor's statement.

o All students entering this program must have successfully completed the THEA test per the Texas Success
Initiative (TSI) requirements or be otherwise exempt from the THEA test.

For additional information on the BBA program, please contact:

Nancy Hyde
College of Business and Technology
Nancy_hyde@tamu-commerce.edu
Phone: 214-394-7392
E-mail: CBT@tamu-commerce.edu
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IRV TEXAS A&M UNIVERSITY-COMMERCE
SIS ER@ Courses toward a Bachelor of Business
SHORUBINNSSRR Administration in Human Resource Management

Current world-wide emphasis on human resource management has resulted in this major becoming more
significant in most organizations. A BBA in HRM provides students with backgrounds in policy formation,
decision-making, and the organizational activities of managers. In addition, majors in HRM will demonstrate
competencies in management and supervision, human resource management, compensation, labor-management
relations, staffing and research, and human resource development.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH), with 42 hours available through UCD. Up to
61 semester credit hours that meet A&M-Commerce's requirements may be transferred to satisfy core University
requirements. Students must complete at least 60 semester hours from a 4-year college or university. See
undergraduate catalog for additional requirements.

I. UCD COURSES

Course Number Course Title

BA 301 Legal Environment of Business

BA 302 Business & Economic Statistics

BA 303 Business Communication

FIN 304 Introduction to Business Finance
MGT 305 Management and Organizational Behavior
MKT 306 Marketing

MGT 307 Operations Management

MGT 308 Entrepreneurial Strategy

ECO 309 Economic Forecasting

ACCT 311 Managerial Accounting

FIN 312 Money, Banking, Financial Markets
BA 420 International Business

MIS 426 Management Information Systems
MGT 439 Business Strategy

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.

e Official copies of all transcripts must be submitted.

e International students must submit results of TOEFL, proof of insurance and sponsor's statement.

e All students entering this program must have successfully completed the THEA test per the Texas Success
Initiative (TSI) requirements or be otherwise exempt from the THEA test.

For additional information on the BBA program, please contact:
Nancy Hyde
College of Business and Technology
Nancy_hyde@tamu-commerce.edu
Phone: 214-394-7392
E-mail: CBT@tamu-commerce.edu
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IRV TEXAS A&M UNIVERSITY-COMMERCE
SIS ER@ Courses toward a Bachelor of Business
SHORUBINN NN A\dministration in Management

The BBA degree is offered from Texas A&M-Commerce. This program provides exposure to skills and careers
in the growing fields of retailing, sales management, and human resources, while providing for flexibility for
support in additional areas. This major provides students with backgrounds in strategic management, operations
management, decision-making, and the organizational activities of management. In addition, students will
demonstrate competencies in supervision, human resource management, sales, retailing, and entrepreneurship.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH), with 42 hours available through UCD. Up to
61 semester credit hours that meet A&M-Commerce's requirements may be transferred to satisfy core University
requirements. Students must complete at least 60 semester hours from a 4-year college or university. See
undergraduate catalog for additional requirements.

I. UCD COURSES

Course Number Course Title

BA 301 Legal Environment of Business

BA 302 Business & Economic Statistics

BA 303 Business Communication

FIN 304 Introduction to Business Finance
MGT 305 Management and Organizational Behavior
MKT 306 Marketing

MGT 307 Operations Management

MGT 308 Entrepreneurial Strategy

ECO 309 Economic Forecasting

ACCT 311 Managerial Accounting

FIN 312 Money, Banking, Financial Markets
BA 420 International Business

MIS 426 Management Information Systems
MGT 439 Business Strategy

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.

e Official copies of all transcripts must be submitted.

e International students must submit results of TOEFL, proof of insurance and sponsor's statement.

e All students entering this program must have successfully completed the THEA test per the Texas Success
Initiative (TSI) requirements or be otherwise exempt from the THEA test.

For additional information on the BBA program, please contact:

Nancy Hyde
College of Business and Technology
Nancy_hyde@tamu-commerce.edu
Phone: 214-394-7392
E-mail: CBT@tamu-commerce.edu
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IRV TEXAS A&M UNIVERSITY-COMMERCE
SIS ER@ Courses toward a Bachelor of Business
SHORUINN SRR A\dministration in Marketing

The BBA in Marketing degree is offered from Texas A&M-Commerce. This program prepares graduates for
careers in consumer or organizational sales and sales management, product management, marketing research,
promotion and media planning, retail/wholesale management, buying or purchasing and customer service
management. These careers are found at all levels of distribution (both domestic and international), as well as in
non-profit organizations and government entities. In addition, students will demonstrates competencies in
marketing promotion, personal selling and sales management, channels of distribution, research, retailing,
consumer behavior, marketing of services and marketing policy and strategy.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH), with 42 hours available through UCD. Up to
61 semester credit hours that meet A&M-Commerce's requirements may be transferred to satisfy core University
requirements. Students must complete at least 60 semester hours from a 4-year college or university. See
undergraduate catalog for additional requirements.

I. UCD COURSES

Course Number Course Title

BA 301 Legal Environment of Business

BA 302 Business & Economic Statistics

BA 303 Business Communication

FIN 304 Introduction to Business Finance
MGT 305 Management and Organizational Behavior
MKT 306 Marketing

MGT 307 Operations Management

MGT 308 Entrepreneurial Strategy

ECO 309 Economic Forecasting

ACCT 311 Managerial Accounting

ACCT 321 Financial Accounting I

FIN 312 Money, Banking, Financial Markets
BA 420 International Business

MIS 426 Management Information Systems
MGT 439 Business Strategy

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.

e Official copies of all transcripts must be submitted.

e International students must submit results of TOEFL, proof of insurance and sponsor's statement.

e All students entering this program must have successfully completed the THEA test per the Texas Success
Initiative (TSI) requirements or be otherwise exempt from the THEA test.

For additional information on the BBA program, please contact:
Nancy Hyde
College of Business and Technology
Nancy_hyde@tamu-commerce.edu
Phone: 214-394-7392
E-mail: CBT@tamu-commerce.edu
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JER RPNl TEXAS A&M UNIVERSITY-COMMERCE
CINRAR SRR Bachelor of Fine Arts in New Media, Art Direction
R = 5:nd Design Communication

The Texas A&M University-Commerce BFA Communication Art degrees in Art Direction, Design Communications or
New Media are designed so that students may take the general studies curriculum and art foundation courses at either
Texas A&M University-Commerce or another accredited private or state institution of higher education. The core
curriculum in art develops basic skills and critical thinking, while specialized courses in Communication Arts encourage
advanced problem-solving resulting in a portfolio of finished works. All advanced BFA courses are offered at the
Universities Center at Dallas. The A&M-Commerce facilities at the UCD include fully equipped Macintosh and PC
computer labs to support student print project production, multimedia or high-end animation, as well as classrooms for
lecture and critique. Nationally recognized practicing professionals in their field teach advanced courses. Opportunities
for field trips, cooperative activities with agencies and studios, and student internships are enhanced by the downtown
Dallas location.

The courses leading to one of the three BFA degrees are available, too, to professionals in the field of communication arts
who may wish to increase their skills in conceptual problem solving and design or to strengthen these aspects of their
portfolios without pursuing a degree.

Art Direction prepares students for professional positions as creative team leaders who target specific market audiences
and produce single ads or campaigns in printed, broadcast and interactive media. Courses in art direction and advertising
emphasize the development of concepts from infancy through the finished product. The Art Direction student gains
proficiency in creating headlines, copy, layout and storyboarding, as well as in directing the work of designers,
photographers, illustrators and other contributors in single ads or campaigns. Student national recognition include gold
medal and best in show at the 2008 National Addy awards and numerous medal winners in the annual One Show Student
Competition in New York (including the first ever back-to-back medal winner) attest to the strength of the Art Direction
degree.

Design Communications students acquire skill sets that encompass logos and corporate identities, annual reports,
packaging and billboards. Students receive a rigorous education in art foundations and proceed to advanced concept-based
courses stressing originality, legibility and appropriateness of designs to the client's product. For over three decades, the
degree in Design Communications has been among the strongest components of the Communication Arts Program,
earning numerous awards and citations in student competitions. These same students have risen to leading positions in the
industry, both on a regional and national level, and in so doing have been instrumental in directing recent trends in graphic
design.

New Media provides a visual education based in computer application with requirement of strong conceptual design. Upon
completion of design, storyboarding and conceptual courses, student choose either an interactive or high-end animation
track of study. Specialized courses in interactive design, advanced web application, or modeling, rigging, and animation
complete the student's education and provide specialized skills in animation, visualization, interactive and multimedia
design. Work from program alumni can be seen in feature films, professional studio demo reels, background design,
television commercials and complex website application.

For admission requirements or additional information on a BFA in Art Direction,
Design Communication or New Media,
please contact:

Lee Whitmarsh
Director, Communication Arts
Phone: 214-752-9009
Fax: 214-752-9059
E-mail: lee_whitmarsh@tamu-commerce.edu
or visit the A&M-Commerce Communication Arts website at
http://www.tamu-commerce.edu/art
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RS IERA Bachelor of Science in Business Administration
COMMERCE

The BSBA degree is an AACSB-accredited business administration program with Texas A&M-Commerce.
Through the courses in the Bachelor of Science degree with a major in Business Administration (BSBA)
program, students are exposed to real-world business scenarios which develop and enhance the skills and
knowledge needed to provide a leading edge education for the 21st century. The program provides an
opportunity to develop leadership, interpersonal communication, and presentation and team development skills.

PROGRAM REQUIREMENTS

This program requires a total of 121 semester credit hours (SCH), with 42 hours available through UCD. Up to
61 semester credit hours that meet A&M-Commerce's requirements may be transferred to satisfy core University
requirements. Students must complete at least 60 semester hours from a 4-year college or university.

I. UCD COURSES

Course Number Course Title

BA 301 Legal Environment of Business

BA 302 Business & Economic Statistics

BA 303 Business Communication

FIN 304 Introduction to Business Finance
MGT 305 Management and Organizational Behavior
MKT 306 Marketing

MGT 307 Operations Management

MGT 308 Entrepreneurial Strategy

ECO 309 Economic Forecasting

ACCT 311 Managerial Accounting

FIN 312 Money, Banking, Financial Markets
BA 420 International Business

MIS 426 Management Information Systems
MGT 439 Business Strategy

I1. OTHER ELECTIVES (18 SCH: (6 sch advanced electives) some of these may be required to be completed
from A&M-Commerce to meet university and accreditation requirements)

ADMISSION REQUIREMENTS

e 2.00 overall grade point average on all previous college work attempted is required for transfer students.

e Official copies of all transcripts must be submitted.

e International students must submit results of TOEFL, proof of insurance and sponsor's statement.

o All students entering this program must have successfully completed the THEA test per the Texas Success
Initiative (TSI) requirements or be otherwise exempt from the THEA test.

For additional information on the BSBA program, please contact:

Dr. Donald English, Professor and Head
Business Administration and MIS,
Phone: 903-886-5662
Fax: 903-886-5693
E-mail: donald_english@tamu-commerce.edu
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VNIRRT S NER@ Master of Science in the Art of Teaching
COMMERCE

The Master of Science in the Art of Teaching (MSAT) is a 30-36 hour degree designed to assist professionals currently in the are of science,
technology, engineer, or mathematics (STEM) wishing to enter the field of secondary education to obtain the necessary knowledge and skills to
promote effective teaching in their respective field. Additional content areas may be considered for entry into the MSAT program. Objectives in the
Master of Science in the Art of Teaching program include providing a rigorous and relative curriculum allowing the candidate to complete Texas
education certification requirements and earn a Master’s degree. Up to thirty six hours of graduate credit are required for students without an
undergraduate preparation in science, technology, engineering, or mathematics.

PROGRAM REQUIREMENTS
“FAST TRACK” MSAT Program - 30 Hour Program
This program is designed for students with an undergraduate degree in one the STEM areas.
I. Master of Science in the Art of Teaching Core 30 SCH Minimum - *First Year Candidates
A. Fall Courses - 2010
i. PSY 500 Cognition, Learning, and Instruction or SED 528: Philosophy of Education
ii. SED 514 Management and Curriculum Development for Diverse Learners
iii. ETEC 597 Contextualized Teaching with Technology in Internship (ETEC 557)
B. Spring Courses - 2011
i. SED 515 Effective Teaching in Diverse Environments (Internship Required)
ii. Reading and Learning in Content Area
iii. Models of Teaching in the Secondary School
C. Summer I -2011
i. SED 513 The Secondary School Curriculum
ii. EDCI 559 Diversity and Equity in Education Instruction or SPED 520: Introduction to Exceptional Children
D. Fall 2011
i. EDCI 595 Classroom Action Research
ii. EDCI 597 Contextualized Teaching with Technology (Residency Required)

A 12-week internship or a one-year paid internship in the applicant’s teaching field as approved by the graduate advisor in the College of Education
and Human Services is required to complete educator certification.

*Second Year Candidates entering the program will begin the program Summer II, 2011 with PSY 500, SED 514, and ETEC 597/557.

ADMISSION REQUIREMENTS FOR FULL ADMISSION
-Baccalaureate Degree (Science, Technology, Engineering, or Mathematics with a 2.75 GPA overall minimum; or a 3.0 on the last 60 hours of
undergraduate work;
-Admission to the Texas A&M University-Commerce Graduate School https://securepay.tamu-commerce.edu/app/? AppType=G
-Admission to the Texas A&M University-Commerce Alternative Certification/MAT Program
https://www.tamu-commerce.edu/teacher/
-Completion of the state required certification exam in the content area (TEXES)
-A typed, double-spaced essay submitted as an attachment via email addressing the following questions:
What specific knowledge and skills do you hope to acquire through the MAT program?
How will this degree increase your effectiveness as an educator?

11. Completion of the Master of Science in the Art of Teaching Program
In addition to acquiring full admission to the Master of Arts in Teaching program, the candidate must be successful on the TEXES Pedagogy and
Professional Development exam; earn no grade below a “B” and be eligible for his or her Texas Educator Certificate.

STEPS TOWARD A MASTER OF ARTS IN TEACHING

-Complete AC/MSAT online application and submit MSAT Degree Application Fee http://www.tamu-commerce.edu/teacher/

-Apply to Texas A&M University-Commerce Graduate School and submit Application Fee

-Submit Official Transcripts - Bachelors’ degree from an accredited institution

-Meet Highly Qualified Requirements - Register for and complete the Pre-Admission Content (PACT) http://www.texas.ets.org/epp/epppact/
-Complete 30 hours of field-based observation in a TEA approved school

-Meet all Admission Requirements

-Two of the required teacher education courses must be completed prior to beginning an Internship.

-Obtain a one-year paid internship in the teaching field OR Complete a one-semester unpaid student teaching semester in the teaching field
-Complete two state-required examinations: 1) TEXES in content area if not previously completed through PACT and 2) TEXES in Pedagogy and
Professional Responsibilities (PPR)

-Apply for Texas Educator Certificate

-Master of Science in the Art of Teaching degree and certification is required to be completed within six (6) years of beginning the program.

For additional information on the MSAT program, please contact:
Jency Holbert
Educator Certification and Academic Services
Phone: 903-468-8186
E-mail: jency_holbert@tamu-commerce.edu
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and Master of Arts in Journalism

The journalism graduate program built on its tradition of excellence when it was named, in 1999, the Frank W. Mayborn Graduate

Institute of Journalism through a gift from the Frank W. and Sue Mayborn Foundation Advise and Consult Fund at Communities

Foundation of Texas. The institute resides within the Frank W. & Sue Mayborn School of Journalism and is the only nationally

accredited graduate program in the state of Texas. The program’s strength lies in its relevance to the needs of today’s mass media

environment and its opportunities for research at a variety of levels. Graduate faculty members represent a diversity of backgrounds,
research and professional interests.

Graduate work in the Frank W. Mayborn Graduate Institute of Journalism prepares students with lifetime communication and
intellectual skills for successful careers in the professions represented by the school’s gradate program. Two degrees are offered. The
master of arts degree can prepare a student for an academic career in higher education. The master of journalism can prepare a
student for a career in the industry. The Mayborn offers specialties in two areas: news (print, editing, publishing, photojournalism,
and broadcast) and strategic communications (public relations marketing). UNT journalism courses offered at the UCD will change
from term to term.

Below is an overview of the two degrees offered.

Master of Arts Master of Journalism
Hours 36 36
Thesis & Oral defense Required Optional
Minor Optional Required
Hours for Minor 6to 12 6to 12
(1 or 2 fields) (1 or 2 fields)

Journalism Core Courses (Required for both degrees)
5040 Media Studies and Theories
5050 Readings in Mass Communication
5250 Research Methods I (Quantitative)
5260 Research Methods II (Qualitative)

Thesis Required Optional
Foreign Language Required Not Required
English Language Proficiency Required Required
Undergraduate Journalism hours 6 hours to 12 hours to be decided by adviser

Written Comprehensive Exam Required Required

With the approval of their graduate advisor, candidates may select the remaining course work beyond the required core courses to
support career interests such as: arts and entertainment; broadcast journalism; business journalism; general media studies; health,
medicine, sciences and environmental journalism; international communications; internet, interactive and virtual digital
communications; investigative journalism, law and journalism; management and entrepreneurship; mass communication research;
multicultural communications; narrative journalism; public and civic journalism; race, gender, ethnicity and sexuality
communications; sports journalism; strategic communications (advertising and public relations); and visual communications.

The Mayborn Graduate Institute of Journalism also offers a graduate certificate program in narrative journalism aimed at
professionals seeking to enhance storytelling skills in all fields of traditional and on-line publishing. The program is aimed at
journalists, authors, writing instructors, and editors for newspapers, magazine and book publishers, as well as professionals
employed in advertising, public relations and strategic communications. Professionals may earn 15 hours of graduate-level credit for
completing five of the six courses in our certificate program in narrative journalism. The six courses are: 5270 Advanced Reporting
Techniques, 5700 Advanced Feature Writing, 5710 Narrative Journalism, 5720 Magazine Writing and Publishing, 5730 Writing,
Editing and Publishing for the Literary Market and 5740 Literary Journalism. To apply to the Mayborn Graduate Institute of
Journalism’s narrative certificate program, candidates must submit an application and provide official transcripts demonstrating
completion of a bachelor’s degree to the Toulouse School of Graduate Studies. Graduate Record Examinations and portfolios are not
required. Find more information, including the course descriptions, at www.TheMayborn.unt.edu.

The admission requirements for the Mayborn Graduate Institute can be found under the admissions tab on our website. International
students must begin their application with UNT International at www.unt.edu/international.

For additional information, please contact:
Mitch Land, Director
Frank W. Mayborn Graduate Institute of Journalism
Phone: 940-565-4564  Fax: 940-369-8959
Email: mitchland@unt.edu
www.themayborn.unt.edu
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DN EIER'A Master of Business Administration
COMMEIZBRCE

The Master of Business Administration (MBA) degree was offered at the UCD for the first time in the fall of 1997.
Texas A&M University-Commerce is the lead institution offering this general business administration master's degree in
downtown Dallas. Students have the option of choosing from five minor areas of concentration including Accounting,
Economics, Finance, MIS, and Marketing. There are two tracks, depending on whether a student does or does not have
an undergraduate business degree. All of the partner universities at the UCD contribute courses that may be applied
toward this degree.

PROGRAM REQUIREMENTS

“FAST TRACK” MBA Program - 30 Hour Program
This program is designed for students with an undergraduate degree in business who are seeking to develop their general
management skills.

I. Managerial Component — 18 Hours

ACCT 525 Advanced Managerial Accounting

ECO 562 or ECO 576 Managerial Economics or Advanced Macroeconomic Theory & Policy
FIN 504 Financial Management

MKT 521 Marketing Management

MGT 527 Strategic Management (taken last semester only)

MGT 585 Management Skills Development

I1. Information Analysis Component — 6 Hours

BA 578 Statistical Methods

BA 595 Applied Business Research

I11. Elective Component — 6 Hours
Six hours of advanced coursework in any business field(s).

Note: Up to 9 credit hours may be transferred into the 30-hour program.

THE 501 SERIES (Non-business undergraduate background) - 33 to 48 Hour Program

The 501 Series is a comprehensive 33-48 hour general management program designed for individuals with a
non-business undergraduate degree. Background course credit will be given for previously completed coursework.
Maximum course length is 48 hours unless a minor is desired.

I. Background Courses

ACCT 501 Accounting for Managers

ECO 501 Economics for Decision Makers

FIN 501 Finance for Decision Makers

BA 501 Quantitative Analysis for Managers

MKT 501 Marketing Environment

MGT 501 Operations & Organizations

I1. Managerial Component — 18 Hours

ACCT 525 Advanced Managerial Accounting

ECO 562 or ECO 576 Managerial Economics or Advanced Macroeconomic Theory & Policy
FIN 504 Financial Management

MKT 521 Marketing Management

MGT 527 Strategic Management (taken final semester in program only)
MGT 585 Management Skills Development
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I11. Information Analysis Component — 6 Hours
BA 578 Statistical Methods
BA 595 Applied Business Research

IV. Elective Component — 6 Hours
Six hours of advanced coursework in any business field(s).

Note: From 9 to 12 credit hours may be transferred into the 33-48 hour program, depending on program
length.

ADMISSION REQUIREMENTS FOR FULL ADMISSION
e Baccalaureate Degree (any field), with an undergraduate GPA of at least 3.0, or at least 3.25 for junior
and senior years
o *Official GMAT/GRE Scores sent to A&M-Commerce through the ETS testing entity

e For international students, an acceptable TOEFL score
*GMAT/GRE requirement can be waived if undergraduate is 3.0, or with at least 3.25 GPA on last 60 hours

PROBATIONARY ADMISSION
If the applicant does not meet the requirements for full admission, they will be considered for Probationary
Admission through the Director of Graduate Programs in Business & Technology.

NON-DEGREE ADMISSION

For the applicant who has not yet completed either the GRE or the GMAT examination, Non-degree
Admission is appropriate and will permit students to begin course work and complete a maximum of 12
semester hours (typically four graduate business courses) and then apply directly to their particular degree
program. During this time, the applicant should complete the formal admission process.

PROVISIONAL ADMISSION
Provisional admission is valid for only one semester and available through the UCD.

FINANCIAL ASSISTANCE
e Scholarships
e Graduate Assistantships
o Financial Aid — available to those who qualify

For additional information on the MBA program, please contact:

Nancy Hyde, Advisor
College of Business & Technology
Phone: 214-394-7392
E-mail: nancy_hyde@tamu-commerce.edu
Or
E-mail: CBT@tamu-commerce.edu
www.tamu-commerce.edu/graduateprograms

31



D IRPIYE TEXAS A&M UNIVERSITY-COMMERCE
UNIAAEENERG Master of Fine Arts in in Art with an emphasis in
SECRURVRRSSR Y Communication Design

The Advanced Texas A&M University-Commerce Master of Fine Arts program in Communication Design
centers on meeting the needs of practicing professionals in the expanding field of Visual Communication
Design who aspire to achieve a higher level of proficiency in design innovation, design professional practice
and/or to pursue a career in design education. The A&M-Commerce MFA program explores creative process
innovation; design development; inter-disciplinary design-community initiatives; design-professional practice
leadership, strategy, process and product; and design-teaching methodologies grounded in an historical
perspective.

One point-of-difference with this MFA is that it prepares you for design teaching/academia and also addresses
current design industry topics that will help you in your current design thinking/business. In addition, the MFA
in Communication Design contains three classes that are developed in collaboration with the A&M-Commerce
MBA program. All classes are offered at night from 6:00 PM to 10:00 PM to accommodate the working
professional.

Summary of the MFA in Art for Communication Design

(Minimum Requirements)

1. Distribution: Semester Credit Hours Number of Courses
A. Studio Emphasis 32 (total) 8
B. Art History and Theory 6 2
C. Seminar Practicum 6 2
D. New Learning Context 12 3
E. Thesis: ) 2
Minimum Total: 62 17

Note: The MFA in Art for Communication Design and its courses are discipline specific and require approval
by the Graduate Coordinator prior to enrollment.

For admission requirements or addition information: www.tamu-commerce.edu/art

Please be aware that Master level applicants are required to apply both to the Graduate School and to
the department. A special application packet is provided by the Department of Art.

For additional information on the MFA with an emphasis in Communication design program,
please contact:

Virgil Scott
Assistant Professor, Communication Design
Graduate Coordinator UCD
Phone: 214-752-7770
E-mail: virgil_scott@tamu-commerce.edu
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»Courses toward a Master of Fine Arts in
N RTH*TEXAS Design with a concentration in
Communication Design

Courses are now being offered at the UCD toward the MFA in Design with a concentration in Communication
Design. This program strives to prepare people to assume proactive roles as critically informed, university-
level design educators and researchers. Graduates are prepared to contribute to the ongoing development of
design curriculums and the learning experiences that drive and inform them in a diverse array of academic
settings. The graduate curriculum seeks to strengthen the discipline of communication design by immersing
future design educators and researchers in situations that challenge them to utilize criticism, theory, history,
process and their experientially gained knowledge of professional practice to guide their decision-making as
they shape the future of this discipline. For more information on courses toward the MFA in Design with a
concentration in Communication Design, please visit the UNT College of Visual Arts website at art.unt.edu.

ADMISSION REQUIREMENTS

Applicants must hold an earned bachelor’s degree in a related field of study and have a minimum of three
years of communication design professional experience. The Master of Fine Arts requires a minimum of 60
semester hours in art. Applicants must meet requirements for admission to the Toulouse School of Graduate
Studies. In addition, all applicants should submit a portfolio, a brief statement of objectives, a minimum of two
letters of recommendation and scores from the Graduate Record Examination to the School of Visual Arts.

CURRICULUM

The communication design graduate curriculum is divided into two separate, but related sequences: pedagogy
and studio/research. The classes in our program have been designed to prepare an experienced design
professional for the rigors of the pursuit of a university-level academic career by immersing them in two
successive year-long, graduate-level learning experiences. Master of Fine Arts candidates in their first year,
take classes in communication design pedagogy, curriculum development, and an introduction to current
studies in design theory and creative methodologies. The second year in our sequence focuses on research
planning, facilitation and writing, research methodologies, and design.

For additional information on the MFA in Design with a concentration in
Communication Design, please contact:

Cynthia Mohr, Chair
Division of Design
School of Visual Arts
Phone: 940-565-3621
E-mail: cynthia.mohr@unt.edu
art.unt.edu
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COMMERCE

The College of Business and Technology at Texas A&M University-Commerce is pleased to announce a
recently approved and highly sought after degree. The new Master’s of Science in Accounting (MSA) Degree
responds to market demands and offers concentrations in Forensic Accounting, Attestation, Personal Financial
Planning, Taxation, and Professional Accounting. The MSA is designed to prepare students for careers in the
private and public sectors in accounting. This degree is offered 100% at the UCD and also online. It is the
students responsibility to know their respective state requirements to sit for the CPA exam.

PROGRAM REQUIREMENTS

Pre-requisites

ACCT 501 (ACCT 221/222 8 weeks online)

ACCT 502 (ACCT 321/322 502 is a full semester and is a crucial class for those that have not taken ACCT 321/322)

I. Accounting Core — 21 Hours

ACCT 525 Advanced Managerial Accounting

ACCT 527 Auditing

ACCT 568 Business Law for Accounting

ACCT 575 Financial Statement Analysis

ACCT 562 Forensic and Investigative Accounting

ACCT 522 Government and Not-for-Profit Accounting

ACCT 538 Individual Income Taxes

I1. Advanced Accounting Core — 10 Hours

ACCT 540 Advanced Income Tax Accounting

ACCT 521 Advanced Accounting

ACCT 595 Accounting Research and Communication (Capstone class)
I11. Accounting Concentration - 6 Hours (choose one concentration below)

Attestation

ACCT 528 Advanced Auditing

ACCT 529 Accounting Information Systems OR

Personal Financial Planning

ACCT 576 Fundamentals of Personal Financial Planning
ACCT 577 Investment Planning OR
Forensic Accounting

ACCT 563 Advanced Forensic Investigations

ACCT 564 Practicum in Forensics OR
Taxation

ACCT 551 Advanced Issues in Taxation

ACCT 550 Sales, Use, Franchise, and other taxes OR

Professional Accounting (any unused two courses from below)

ACCT 529 Accounting Information Systems ACCT 576 Fundamentals of Personal Fin. Planning
ACCT 541 Accounting Theory ACCT 577 Investment Planning

ACCT 528 Advanced Auditing ACCT 588 Independent Accounting Research
ACCT 563 Advanced Forensic Investigations ACCT 564 Practicum in Forensics

ACCT 551 Advanced Issues in Taxes ACCT 550 Sales, Franchise, and other taxes

ACCT 530 Business Ethics for Accountants ACCT 597 Special Topics in Accounting

For additional information on the MS in Accounting program, please contact:
Dr. Daniel Edelman, PhD, CPA
Phone: 903-886-5657
E-mail: daniel_edelman@tamu-commerce.edu
www.tamu-commerce.edu/graduateprograms
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COMMEURBRCE

Texas A&M University-Commerce Master of Science Finance (MSF) is a 30-36 hour degree. Students have the option
of taking courses to earn a 12 hour certificate or an 18 hour certificate, CFP (Certified Financial Planner). Up to thirty
six hours of graduate credit are required for students without an undergraduate preparation in finance.

PROGRAM REQUIREMENTS
“FAST TRACK” MSF Program - 30 Hour Program

This program is designed for students with an undergraduate degree in finance.
I. Finance Core — 18 Hours

FIN 504 Financial Management

FIN 510 Investment Seminar

FIN 512 Advanced Security Analysis and Portfolio Management
FIN 533 Applied Economic Forecasting

FIN 570 Financial Markets, Institutions and Instruments

FIN 571 International Business Finance

Il. Research Component — 6 Hours

BA 595 Applied Business Research

BA 578 Statistical Methods

I11. Elective Component — 6 Hours from Economics

ECO 528 International Economic Problems
ECO 552 Economics for Public Policy

ECO 562 Managerial Economics

ECO 572 Monetary Theory

ECO 576 Macroeconomics Theory and Practice
ECO 589 Special Topics

ADMISSION REQUIREMENTS FOR FULL ADMISSION
o Baccalaureate Degree (any field), with an undergraduate GPA of at least 3.0, or at least 3.25 for junior
and senior years
e *Official GMAT/GRE Scores sent to A&M-Commerce through the ETS testing entity.
e For international students, an acceptable TOEFL score
*GMAT/GRE requirement can be waived if undergraduate is 3.0, or with at least 3.25 GPA on last 60 hours.

PROBATIONARY ADMISSION
If the applicant does not meet the requirements for full admission, they will be considered for Probationary

Admission through the Director of the CBT Advising Center for the college of Business & Technology (CBT).

NON-DEGREE ADMISSION

For the applicant who has not yet completed either the GRE or the GMAT examination (and does not have the
required UGPA outlined above), Non-degree Admission is appropriate. Non-degree admission will permit
students to begin course work and complete a maximum of 12 semester hours (typically four graduate business
courses) and then apply directly to their particular degree program (this does NOT waive the testing
requirement). During this time, the applicant should complete the formal admission process.

PROVISIONAL ADMISSION
Provisional admission is valid for only one semester and available through the UCD.

For additional information on the MS Finance program, please contact:
Nancy Hyde, Advisor
College of Business & Technology
Phone: 214-394-7392
E-mail: nancy_hyde@tamu-commerce.edu
E-mail: CBT @tamu-commerce.edu
www.tamu-commerce.edu/graduateprograms
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2 ARUNGTON,, Master of Science in Health Care Administration

The Master of Science in Health Care Administration is offered through the University of Texas at Arlington
at the Universities Center at Dallas. (36 Hour-24 Month Cohort Program).

Interested individuals may contact Demetria Wilhite, Program Director for information and degree plans.

Master of Science In Health Care Administration Application Procedure:

An application form can be downloaded at the Graduate Admission Center at http://www.uta.edu/gradcatalog/
Application fee (US Residents, $40; International students, $70)

Official transcripts from all academic institutions you have previously attended.

GMAT or GRE scores. GMAT/GRE Waiver: The program advisor can waive the GMAT/GRE requirement for any
of the following conditions: You have an earned graduate degree in an appropriate field, you have a undergraduate
GPA (last 60 hours) of 3.0 or higher and five or more years of progressive health care industry experience, you have
(within the last 3 years) or will receive an undergraduate degree from UT Arlington with a GPA of 3.2 or higher, as
calculated by the graduate school. Acceptable GMAT or GRE scores see catalog: http://www.uta.edu/gradcatalog/
Three letters of recommendation.

A personal statement (Academic Plan) of the reasons you want to pursue a graduate degree in Health Care
Administration.

Current resume identifying a progressive work history and an in person interview.

Application deadline: See website: http:/www.uta.edu/gradbiz

PROGRAM REQUIREMENTS
Courses for the MS in HCAD include:

36

ACCT 5301-Financial Accounting

BSTAT 5315-Statistical Methods for Health Care Administrators
ECON 5333-Economics of Health

FINA 5315-Health Care Financial Management

HCAD 5301-Health Care Administration

HCAD 5310-Health Care Law

HCAD 5337-Ethics, Leadership and Teamwork

HCAD 5390-Strategic Management of Health Care Organizations
HCAD 5399-Internship/Research Project

INSY 5350-Health Care Information Systems

MANA 5340-Strategic Human Resource Management

MARK 5330-Service Marketing Management

For additional information on the MS in Health Care Administration, please contact:

Demetria Wilhite
Academic Director/Advisor
M.S. Health Care Administration Program
Graduate Business Services
701 S. West Street, Suite 107
Arlington, TX 76019
Phone: 817-272-1287
Fax: 817-272-5799
E-mail: hcad@uta.edu
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COMMERCE

The Master of Science in Higher Education is available through the Department of Educational Leadership at
A&M-Commerce. This program’s vision and major area of focus is the extension of the intellectual maturity
and teaching capabilities of all students. Moreover, the curricula offers educational preparation emphasizing
specialized skills and creative independence - enabling graduates to function at a high level of performance.
Courses are designed to provide the student with opportunities to develop a more clearly defined philosophy of
education, learning, and teaching, and to develop a knowledge of educational research - past and present.

PROGRAM REQUIRMENTS

MS in Higher Education - Emphasis in Higher Education Administration
HIED 528 - The Philosophy of Education
HIED 595 - Research Methodologies
HIED 540 - The American Community College
HIED 541 - The Community College Curriculum
or HIED 651 - Curriculum Development in Higher Education
HIED 657 - Organization and Governance and Policy making in Higher Education
e HIEDG658 - Student Affairs Administration in Higher Education
or HIED 653 - Fundamental Theories in Community College Instructional Leadership
e HIED 656 - Higher Education and the Law
e HIED 659 - Higher Education Finance
e HIED 622 - Internship
Plus three graduate-level courses in related areas, such as educational administrative, management, or counseling.

MS in Higher Education - Emphasis in College Teaching

HIED 528 - The Philosophy of Education

e HIED 595 - Research Methodologies

e HIED 541 - The Community College Curriculum
or HIED 651 - Curriculum Development in Higher Education

e HIED 542 - Analysis of Teaching in Higher Education

e HIED 621 - Effective Teaching and Learning in Higher Education

e HIED 656 - Higher Education and the Law

Plus six acceptable graduate-level courses in a teaching field.

ADMISSION REQUIREMENTS

e Undergraduate overall GPA of 2.75 or 3.00 on the last 60 undergraduate hours or a 3.40 on all master’s
work and beyond.
o Acceptable score on the GRE exam.

RESIDENCY REQUIREMENTS

e A certain amount of courses may be required to be completed on the A&M-Commerce campus to meet
university and accreditation requirements.

e The Weekend College at the A&M-Commerce main campus offers courses on Friday nights and
Saturday mornings.

For additional information on the MS in Higher Education program, please contact:
Dr. Jon Travis
A&M-Commerce Department of Educational Leadership
Phone: 903-886-5609
Fax: 903-886-5507
E-mail: jon_travis@tamu-commerce.edu

37



DRV TEXAS A&M UNIVERSITY-COMMERCE

OENERA R ERRREI Courses toward a Master of Science in
COMMEIZBRCE Management

The Master of Science in Management (MS-Mgt) degree is offered at the UCD by Texas A&M University-Commerce.
The MS-Mgt program offers students from business and non-business backgrounds an opportunity to develop
management and leadership skills appropriate for all kinds of organizations. Students complete 30-36 hours of graduate
coursework, depending on their backgrounds.

PROGRAM REQUIREMENTS

“FAST TRACK” MSM Program - 30 Hour Program
This program is designed for students with appropriate previous coursework in a business area.

I. Support Coursework - 6 Hours

FIN 504 Financial Management

MKT 521 Marketing Management

I1. Advanced Breadth in Management — 9 Hours

MGT 585 Management Skills Development

MGT 591 Quality Management

MGT 527 Strategic Management (taken last semester only)
I11. Research Component — 3 Hours

BA 595 Applied Business Research

General Option - 12 hours (choose 4)

MGT 567 Managing Groups and Teams

MGT 586 Managing at the Edge

MGT 587 Executive Development

MGT 590 Global Competitiveness

MGT 592 Current Issues in Human Resource Management
MGT 594 Transforming Organizations

MGT 597 Topics in Management Or approved elective

Information Technology Option - 12 hours (choose 4) choose one of the courses listed under “General
Option” (3 hours) and complete 3 courses in Management Information Systems (MIS).

ADMISSION REQUIREMENTS FOR FULL ADMISSION
e Baccalaureate Degree (any field), with an undergraduate GPA of at least 3.0, or at least 3.25 for junior
and senior years
o *Official GMAT/GRE Scores sent to A&M-Commerce through the ETS testing entity
e For international students, an acceptable TOEFL score
*GMAT/GRE requirement can be waived if undergraduate is 3.0, or with at least 3.25 GPA on last 60 hours.

For further ADMISSION REQUIRMENTS please refer to page 21 of this schedule.

For additional information on the MS Management program, please contact:
Nancy Hyde, Advisor
College of Business & Technology
Phone: 214-394-7392
E-mail: nancy_hyde@tamu-commerce.edu
E-mail: CBT@tamu-commerce.edu
www.tamu-commerce.edu/graduateprograms
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The University of Texas UNIVERSITY OF TEXAS AT ARLINGTON
ARUN"G'TO'N.. Courses toward Master of Science in Real Estate

L

14X
The Master of Science in Real Estate is offered through the University of Texas at Arlington. (36 Hour-24
Month Cohort Program).

Interested individuals may contact Dr. Fred Forgey, Executive Director for Graduate Real Estate Programs.

Master of Science In Real Estate Application Procedure:

+ Apply for Admission to the University of Texas at Arlington on-line at https://www.applytexas.org/

+ Application fee (US Residents, $40; International students, $70) -

+ Official transcripts from all academic institutions you have previously attended.

+ GMAT or GRE scores. GMAT/GRE Waiver (Probationary Admission): 3.0 on last 60 hours of
undergraduate work as calculated by the Graduate School or min score of Q500 V500 on the GRE.
Students must maintain a 3.0 GPA in the first 12 hours of graduate work.

+ Three letters of recommendation.

+ A personal statement (Academic Plan) of the reasons you want to pursue a graduate degree in Real Estate.

+ Current resume identifying a progressive work history.

Application deadline: December 2010 for the Spring 2011 Program Start. This is a popular program and
applications will be processed in the order they are received.

PROGRAM REQUIREMENTS

Courses for the MS in Real Estate include:

+ REAE 5311 - Real Estate Analysis

REAE 5314 - Seminar in Real Estate Development
REAE 5319 - Seminar in Real Estate Finance
REAE 5321 - Seminar in Real Estate Investment
REAE 5334 - Seminar in Real Estate Appraisal
REAE 5327 - Advanced Real Estate Market Analysis
REAE 5317 - Real Estate Construction Management
REAE 5315 - Real Estate Trends and Issues

REAE 5322 - Commercial Lease Analysis

REAE 5318 - Sustainable Development

REAE 5316 - Adaptive Reuse and Redevelopment
REAE 5320 - Texas Real Estate Study Tour

> > > > > > > > * > *

For additional information on the MS in Real Estate, please contact:

Fred Forgey
Executive Director, Graduate Real Estate Programs UT Arlington Fort Worth Center

1401 Jones Street

Fort Worth, TX 76102

Phone: 817-272-0359

Fax: 817-272-5948

E-mail: forgey@uta.edu

Website: www.uta.edu/fortworth
Program Details: http://www.uta.edu/fortworth/degrees/realestate/description.php
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UNIVERSITY OF TEXAS AT ARLINGTON
Master of Science: Interdisciplinary Studies in
Sustainability

The Master of Science in Sustainability is offered through the University of Texas at Arlington at the Universi-
ties Center at Dallas. (36 Hour-12 Month Cohort Program).

%% The University of Texas

ARLINGTON.

Interested individuals may contact Dr. Mike West, Program Chair for information and degree plans.

Master of Science: Interdisciplinary Studies In Sustainability Application Procedure:

- Apply for Admission to the University of Texas at Arlington on-line at https://www.applytexas.org/

- Application fee (US Residents, $40; International students, $70)

- Official transcripts from all academic institutions you have previously attended.

- GMAT or GRE scores. GMAT/GRE Waiver (Probationary Admission): 3.0 on last 60 hours of undergraduate work as
calculated by the Graduate School or min score of Q500 V500 on the GRE. Students must maintain a 3.0 GPA in the
first 12 hours of graduate work.

- Three letters of recommendation.

- A personal statement (Academic Plan) of the reasons you want to pursue a graduate degree in Sustainability.

- Current resume identifying a progressive work history.

Application deadline: December 2010 for the Spring 2011 Program Start. This is a popular program and ap-
plications will be processed in the order they are received.

PROGRAM REQUIREMENTS

Courses for the MSIS in Sustainability include:
- SUST 5301 Sustainability Issues Seminar I

- INTS 5314 Budgeting and Asset Management
- INTS 5312 Geographic Information Systems

- INTS 5313 Quantitative Methods

- SUST 5304 Sustainability Project Studio A

- SUST 5302 Sustainability Issues Seminar I1

- INTS 5316 Grant Writing Methods

- INTS 5315 Evaluation Research

- INTS 5311 Social Networking and Communication Strategies
- SUST 5305 Sustainability Project Studio B
-SUST 5303 Sustainability Issues Seminar I11
-SUST 5306 Project in Sustainability

For additional information on the Master of Science in Interdisciplinary Studies Sustainability
program, please contact:

Dr. Mike West
Program Chair
UT Arlington Fort Worth Center
1401 Jones Street
Fort Worth, Texas 76102
Phone: 817-272-5907
Fax: 817-272-5948
E-mail: SUST @uta.edu
Website: www.uta.edu/fortworth
Program details: http://www.uta.edu/fortworth/degrees/sust/description.php
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DIl TEXAS A&M UNIVERSITY-COMMERCE

2T S3Ee@ Courses toward a Doctor of Education Degree
oReRNinRNeR N Ed.D. in Supervision, Curriculum and Instruction

Courses toward the Doctor of Education degree in supervision, curriculum, and instruction are available
through the Department of Educational Leadership. The degree program consists of a minimum 90 semester
hours over and above the research tools and bachelor's degree. The doctoral degree plan may include course
work previously applied toward a master's degree or certificate/endorsement. A doctoral program consisting
of 60 semester hours over and above the research tools and the master's degree is also available.

According to regulations established by the Texas Higher Education Coordinating Board, Multi-Institution
Teaching Centers (MITCs) such as the Universities Center at Dallas, are not allowed to offer full doctoral
programs. Therefore, courses toward a Doctor of Education in Higher Education will be offered at the
Universities Center at Dallas, and a certain amount of courses will be required to be completed on the
A&M-Commerce campus to meet university and accreditation requirements.

PROGRAM REQUIREMENTS

e The major field requires 36 semester hours including HIED 528 - Philosophy of Education, HIED 627 -
History of Education, HIED 656 - Higher Education and the Law.

e Thirty semester hours must be completed either in a comprehensive minor or in a split minor. This does not
apply to the 60 hour doctoral program.

e A comprehensive minor requires that all course work be completed in one field. A committee member,
assigned from the academic area, will determine the courses to be taken, and will be involved in evaluating
the written and oral qualifying examinations, the dissertation, and the dissertation defense.

e A split minor requires at least four courses completed in two academic areas (6-4 or 5-5 format).
Committee members will be assigned from both academic areas; they will determine the courses to be
taken, and will be involved in the written and oral qualifying examinations, the dissertation, and the
dissertation defense.

e Additional requirements include 12 hours of research tools, 12 hours of dissertation, and the completion of
a minimum of four elective courses.

ADMISSION CRITERIA

e Undergraduate overall GPA of 2.75 or 3.00 on the last 60 undergraduate hours or a 3.40 on all
master’s work and beyond

e An acceptable GRE score

o Letters of Reference

o Higher Education work experience

RESIDENCY REQUIREMENTS

e A certain amount of courses may be required to be completed on the A&M-Commerce campus to
meet university and accreditation requirements.

o The Weekend College at the A&M-Commerce main campus offers courses on Friday nights and
Saturday mornings.

For additional information on courses toward the EdD, please contact:

Dr. Madeline Justice
Texas A&M University-Commerce Department Chair, Educational Leadership
Phone: 903-886-5607 or 903-886-5582
Fax: 903-886-5507
E-mail: madeline_justice@tamu-commerce.edu
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UNIVERSITYOF  UNIVERSITY OF NORTH TEXAS

NORTH *TE " Courses for a Superintendent Certificate

Educators must hold a Superintendent Certificate issued by the Texas Education Agency in order to work as a superintendent in a
public school in Texas. In addition, the Superintendent credential is also useful to educators working in other administrative
positions in a public school district other than superintendent.

The University of North Texas has offered this credential for many years. This proposal is designed to enhance and improve the
Superintendent Certification Program at UNT, anchoring it in current research and best practices and offering it in a format that is
convenient to public school educators in the North Central Texas region.

Courses are designed around the following consistent themes or practices within each course: The courses will reflect current
research and data analysis in the subject area, and will study traditional and emerging theoretical practices; each course will include
observation and the inspection of applied practices by practitioners in education and allied professions. A requirement to have direct
application of processes through simulations or actual school operations will be a constant in each course as well.

Persons admitted to the Superintendent Certification Program will take 15 graduate hours, and then will be permitted to take the
Superintendent’s Certification Exam. When the student completes the Superintendent Certification Program, twelve of these hours
may apply to the doctorate in Educational Administration, provided the student applies to the doctoral program and is admitted.

Schedule Time Line

The Application Process will begin immediately.
The first Cohort’s course sequence will follow this schedule:

Spring 2009 EDAD 6590 The Superintendency

EDAD 6110 Research and Analysis for Improved Student Outcomes
Summer 2009  EDAD 6033 Superintendency Internship
Fall 2010 EDAD 6510 Advanced School Law

EDAD 6570 Advanced School Finance
Application Process
Entry Requirements:
1. Provide a letter of reference and support from the candidate’s superintendent or designee for program participation.
Person writing the letter agrees to mentor the candidate.
2. Hold the Standard Principal or Mid-Management Certificate.
3. Make application to the Toulouse School of Graduate Studies at the University of North Texas for participation in
graduate level courses.
4. Provide official transcripts from all graduate institutions attended.
5. Have the testing service send official scores on the verbal, quantitative and writing sections of the GRE.
6. An admission portfolio must be submitted which contains items 6-14: A completed Superintendent Certification
Program Application Form.
7. Letters of reference from three persons, one of whom must be a college or university professor. The letters should
describe the relationship of the writer to the applicant, an assessment of prior work as an academic professional, an
assessment of leadership potential and an assessment of the candidate’s ability.
8. The candidate’s personal resume.
9. A three-page description of the applicant’s two most important professional achievements, the future career goals
and how securing Superintendent Certification will help achieve the goals.
10. A sample of the candidate’s best written published article, book chapter, research term paper or position paper. The
writing sample helps demonstrate ability to read scholarly material, conduct research, and write at an advanced
conceptual level.
11. A three-page discussion of the two or three most important books that the candidate has read recently related to the
field of education.
12. Have a minimum GPA of 3.0 in a master’s or an advanced degree program.
13. Perform successfully on the program interview.
14. Present evidence of successful school/community leadership experience and currently hold a school/district
leadership position.

For additional information on the Superintendent Certification program, please contact:
John C. Brooks, Ed. D.
Phone: 940-565-2951  Fax: 940 891-6739
E-mail: jbrooks@coe.unt.edu
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UNIVERSITY OF The Mayborn Graduate Institute of

NORTH *TE “Journalism

Certificate in Narrative Journalism

The Mayborn Graduate Institute of Journalism offers courses in the certificate program that entail periodic
seminars, workshops and other gatherings for professionals designed to teach exceptional writing, editing and
other skills needed in the ever-evolving world of nonfiction publishing. The courses will be offered at the UNT
campus, at the UCD and at other venues in Dallas, including The Dallas Morning News. JOUR 5740 has a
week’s residency in Archer City, home of Larry McMurtry and includes registration at the renowned Mayborn
Literary Nonfiction Conference in July.

The Certificate Program in Narrative Journalism offers six courses, each earning three credit hours. These
courses will apply toward a master’s degree for professionals who wish to pursue an advanced degree in
journalism. The Mayborn’s Certificate in Narrative Journalism consists of the following graduate-level
courses:

JOUR 5270 Advanced Reporting Techniques

Equips journalists with the skills to do responsible reporting that includes getting information that is often dif-
ficult to obtain from government and private sources. This hands-on advanced reporting class focuses on
“sunshine laws” and other freedom of information laws that are helpful in obtaining information legally avail-
able to the public; mining online databases of public records that pertain to stories journalists pursue for the
public’s need to know about the institutions, public figures and other entities that affect our daily lives.

JOUR 5700 Advanced Feature Writing

Focus on the art and craft of long-form feature writing, using extensive research and interviews; Equips stu-
dents with the skills to construct a feature series. Students will work together as a team researching and writ-
ing a feature series for major newspapers and magazines that collaborate on enterprise projects with

the Mayborn School.

JOUR 5710 Narrative Journalism

Explores the craft of narrative journalism. Study of short and long-form narratives for newspapers, magazines
and Web-based publications. Students conduct in-depth research and write two narratives that are submitted to
newspapers, magazines and the Mayborn Conference's national writing contest.

JOUR 5720 Magazine Writing and Publishing

Study and practice of magazine production, including photography, editing, advertising and design. Explores
production schedules, advertising and marketing promotions. Covers composition, printing methods and cost-
quality issues to rewriting, copy reading and fitting galleys into layouts and resulting in the production of a
magazine.

JOUR 5730 Writing, Editing and Publishing for the Literary Market

Advanced editing practices and story-telling devices used to create and edit book-length manuscripts and other
forms of literary non-fiction. Explores the careers of literary journalists and their work.

JOUR 5740 Literary Journalism

An in-residence, writing seminar and workshop conducted in Larry McMurtry's internationally renowned
booktown of Archer City, Texas. Explores the application of literary techniques and immersion
reporting methods to real-world experiences. Students learn how to employ setting, dialogue, sensory detail
and other techniques used by literary journalists who speak at the Mayborn Literary Nonfiction Conference.
The Archer City Writers Workshop is conducted at the conclusion of the Mayborn Conference and in
conjunction with other off-campus literary programs offered by the Mayborn.

For additional information on the Graduate Certificate in Narrative Journalism please contact:
Mitch Land, Director
Frank W. Mayborn Graduate Institute of Journalism
Phone: 940-565-4564  Fax: 940-369-8959
Email: mitchland@unt.edu
www.themayborn.unt.edu
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DIRECTIONS TO UCD

North Dallas/75 Central Expressway

Interstate 75 south to Downtown/Live Oak exit (left exit).
Stay straight to Live Oak. Turn right at light (Live Oak).
Turn left at Harwood. Stay on Harwood two blocks.

Turn right on Main St. to 1901 Main St. (right side) OR for

South Dallas

parking, while on Harwood, immediately BEFORE reaching Main
St., turn left into Elm Street Garage. Walk one block west to UCD.

North Dallas Tollway

Take Tollway south to the end.

Go through tollgate and stay left (Hines Blvd.) to
Harwood (last street on left).

Go left (south) on Harwood to Main St.

Turn right on Main St. to 1901 Main, 2™ building on
right.

East Dallas
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Interstate 30 west to downtown Dallas toward 75/45.
Veer left with 75 North.

Exit Interstate 75 North to first exit - Main/Elm Street.
(left exit). Take left ramp to Main Street.
Stay straight to Harwood. UCD is on the right.

Interstate 35E north to Commerce exit (Reunion Arena).
Go east on Commerce to Ervay (Neiman Marcus).

Go left on Ervay one block and turn right on Main St., to
1901 Main St. (left side).

West Dallas

Interstate 30 east to 35E north to Commerce Street exit
(Reunion Arena).

Go east on Commerce to Ervay (Neiman Marcus).

Go left on Ervay one block and turn right on Main St.,
to 1901 Main St. (left side).

Denton

Interstate 35E south to Commerce Street.
Exit east on Commerce St. (Reunion Tower).

Veer left to take Main St. east (9 blocks)
through downtown to UCD (on left).
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THE UNIVERSITIES CENTER AT DALLAS

Note: This application form is for use by U.S. citizens and resident aliens only. All others must apply at one of the participating
campuses. This application is for one semester only (See Acknowledgement.)

APPLICATION FOR PROVISIONAL ADMISSION AND ENROLLMENT

State law requires documentation of TSI/THEA status by undergraduates before registration for any classes. See TSI/THEA
exemptions and requirements on the third page of this form.

Graduate students must provide a transcript with this form showing the highest degree earned. An official (original, not copy)
transcript must be sent directly from all institutions attended to the UCD or admissions office of home institution.

Please print or type clearly.

SEMESTER YOU PLAN TO ENTER (See calendar for application deadlines.)
Please check only the first semester in which you plan to enroll.

1. Fall Winter-Mini Spring May Mini Summer I Summer I1 Year
TYPE OF ADMISSION
2. Undergraduate Graduate (holds Bachelor's Degree) Anticipated Major

Degree Seeking Non-degree Certification

Do you hold the Bachelor's Degree? Yes No Master's Degree? Yes No

Participating university to which you will apply as your official home institution (school where degree, certification or education objective is
sought):

Texas A&M University-Commerce - A&M-C
University of North Texas - UNT
University of Texas at Arlington - UTA

UNT ONLY: Have you ever been convicted of a violation other than minor traffic violations? Yes _ No
If yes, send statement of details to the Center for Student Rights and Responsibilities, 1155 Union Circle #305358, Denton, Texas 76203-5358.

STUDENT INFORMATION

3. Student ID Number/Social Security Number:

4. Legal Name:

Last First Middle
5. Previous Name(s):
6. Address:
Street Address Apt. No.
City County State Zip
7. Phone Number (with area code):
Home Day
8. E-Mail Address:
9. Gender: Male Female Date of Birth: / / Ethnicity (optional):

NOTE: Gender and date of birth information requested for state/federal reporting purposes only.

RESIDENCY INFORMATION
10.  Areyoua U.S. Citizen? Yes No
11.  Ifnota U.S. citizen, are you a permanent resident of the United States? Yes No

If you are a permanent resident, please attach a copy of the front and back of your resident alien card. For tuition classification purposes, you may
be required to present the card in person at a later time for verification.

Country of citizenship:
Resident Alien Number:
Date of Adjudication:
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12. Are you currently or have you ever served in the military? Yes No

13. Were you claimed as a dependent by your parents or legal guardian for federal income tax purposes this past year?  Yes No
If NO,
(A) How long have you continuously resided in Texas? Years Months

Texas County in which you currently reside:

Previous state or country of residence:

If you came here within the past five years, why did you move to Texas?

Education Employment Other
Employer Name: Dates of Employment: From: To:
Employer Address:
If YES,
(B) Name of person by whom this claim was made:
Relationship to yourself: Parent Legal Guardian
Address:
Street City State Zip
How long has this person continuously resided in Texas? Years Months
Previous state or country of residence:
Employer Name: Date of Employment: From: To:
Employer Address:
Is this person a U.S. citizen? Yes No If not, Resident Card #

EDUCATIONAL INFORMATION:

14. All students must complete the following section: *List all colleges/universities in which you are currently enrolled, have attended, or will be
enrolled simultaneously. Failure to list all institutions will be considered as intentional omission leading to loss of credit and/or dismissal. An
official transcript from each institution attended must be forwarded to your home institution immediately following this application..Encumbrances
on your transcripts may preclude your eligibility to enroll at the Universities Center at Dallas. Please explain any encumbrances.

NAME OF INSTITUTION LOCATION HOURS DATES DEGREE DATE
EARNED ATTENDED GRADUATED

*Attach additional page for additional institutions.

Are you on academic probation at this time? Yes No If yes, what institution?

Are you on academic suspension at this time?  Yes No If yes, what institution?

15. Undergraduate only: High School

Name City State
Graduation date:
Month/Year
If you did not graduate, do you have a GED? Yes No Date Awarded
What classification will you be at the time of your enrollment? Please circle.
Freshman Sophomore Junior Senior
(0-29 hours) (30-59 hours) (60-89 hours) (90+ hours)
TSI/THEA STATUS (For enrollment purposes only) THEA Taken: Yes (Date: ) No Exempt
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ACKNOWLEDGMENT

I certify that the information | have provided is correct to the best of my knowledge. If my provisional application is accepted, | agree to
abide by the policies, rules and regulations of the Universities Center at Dallas and those of my home institution. | further understand that
the information submitted herein will be relied upon by officials of participating institutions in determining my admission and residency
status and that the submission of false information is grounds for rejection of my application, withdrawal of acceptance, cancellation of
enrollment and/or disciplinary action.

I understand my provisional admission is valid for only one semester and I will be notified by my home institution about required application fees,
if applicable, and official documents (such as THEA, GED, ACT, SAT, GMAT, GRE test scores, official transcripts, etc.) that need to be provided
before I register for subsequent semesters. I also understand continuing enrollment through the Universities Center at Dallas is ~ contingent upon
successful completion of all graduate or undergraduate admission processes at my designated home institution (school where degree, certification or
education objective is sought).

The Universities Center at Dallas reserves the right to make changes at any time to reflect current board policies, administrative regulations and
procedures, amendments by state law and fee changes. Information provided on this form is subject to change without notice and does not
constitute a contract between the Universities Center at Dallas and a student or an applicant for admission.

My signature gives the UCD and each of the participating institutions permission to share my educational information with one another and/or to
verify TSI/THEA score information.

Information regarding bacterial meningitis, a deadly disease affecting college campuses, may be obtained through the UCD website at
www.ucddowntown.org or through the student’s member institution.

In accordance with state law, a student has the right to view any information that he/she has submitted during the application process that is
included in his/her personal records at the institution.

Signature: Date:

Return to: Universities Center at Dallas Phone:  214-915-1900
1901 Main Street Fax: 214-915-1903
Dallas, Texas 75201

TEXAS SUCCESS INITIATIVE (Formerly known as TASP)

TSI rules adopted by the Texas Higher Education Coordinating Board (THECB) on July 17, 2003 give institutions more flexibility in making deci-
sions regarding how students comply with developmental education requirements. This is a major change in philosophy. Rather than a one-size-fits-
all approach, the institutions and the student will have flexibility to design a plan that makes the most sense for the students. Most importantly, the
program will not be administered at the state level. Gone is the gate keeping role institutions were forced to assume. With the Texas Success
Initiative, the focus shifts from a testing program to an institution-wide effort to ensure that students are successful.

There have been major changes to all components (i.e. assessment, advisement and developmental education, course restrictions while in
developmental education, determination of readiness, exemptions, and evaluation and reporting procedures.). An Individual Plan for Academic
Success will be created for each new student who has not met the minimum passing standard on all three sections of an approved assessment.

Exemptions

1. Reading: ACT: Composite 23 and English 19
SAT: Composite 1070 and Critical Reading/Verbal 500
TAKS:  ELA 2200 with a writing score of 3

2. Math: ACT: Composite 23 and Math 19
SAT: Composite 1070 and Math 500
TAKS:  Math 2200

3. Writing: ACT: Composite 23 and English 19
SAT: Composite 1070 and Critical Reading/Verbal 500
TAKS:  ELA 2200 with a writing score of 3

4. A student who has graduated with a baccalaureate degree from an accredited institution of higher education.

5. A student who transfers from a private or out-of-state institution of higher education and who has satisfactorily completed college-level course work.

6. A student who has previously attended another Texas public institution of higher education and has been determined to have met readiness standards by
that institution.

7. A student who is serving on active duty as a member of the armed forces of the United States, the Texas National Guard, or as a member of a reserve
component of the armed forces of the United States and has been serving for at least three years preceding enrollment.

8. A student who on or after August 1, 1990, was honorably discharged, retired or released from active duty as a member of the armed forces of the United

States, the Texas National Guard, or as a member of a reserve component of the armed forces of the United States.

Teacher Education Program

Students seeking admission to state approved teacher education programs in Texas must submit acceptable THEA test scores regardless of the number of semester
credit hours earned prior to fall 1989. Teacher education students may be exempt from this requirement, if they meet qualifying standards on ACT, SAT, or TAKS.
Contact your home institution’s teacher education adviser.

Taking the THEA Test

Check the TSI/THEA test registration bulletin for the dates and deadlines for upcoming THEA tests. Registration bulletins are available at your local community
college or university and from your high school counselor. Do not forget to have your scores sent to your home institution.
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Public Information Policy and Family Educational Rights and Privacy Act

Pursuant to the provisions and intent of Chapter 552, Texas Government Code, known as the Public Information Act, and the Family Educational
Rights and Privacy Act (FERPA) of 1974 as amended, known as the Buckley Amendment, universities have established policies relating to the
accessibility of student information in the custody of each specific member institution. Each FERPA Policy Statement appears in its entirety in on the
member institution websites and in each institutions’ catalog. Requests for such information must be made in writing. Each member institution at the
Universities Center at Dallas maintains individual institutional FERPA Policy Statements and may be requested through the institutional registrars’
offices. Information not covered by FERPA will be released only in accordance with the policy on public information found in member institutions’
FERPA policies. (FERPA) affords students certain rights with respect to their education records. They are:

1. The right to inspect and review the student's education records within 45 days of the day the member institution receives a written request for
access. Students should submit to the registrar, dean, head of the academic department or other appropriate official, written requests that identify the
record(s) they wish to inspect. The member institution official will make arrangements for access and notify the student of the time and place where the
records may be inspected. If the records are not maintained by the official to whom the request was submitted, that official shall advise the student of
the correct official to whom the request should be addressed.

2. The right to request the amendment of the student's education records that the student believes are inaccurate or misleading. Students may ask the
member institution to amend a record that they believe is inaccurate or misleading. They should write their member institution, clearly identify the part
of the record they want changed, and specify why it is inaccurate or misleading. If the institution decides not to amend the record as requested by the
student, the institution will notify the student of the decision and advise the student of his or her right to a hearing regarding the request for amendment.
Additional information regarding the hearing procedures will be provided to the student when notified of the right to a hearing.

3. The right to consent to disclosures of personally identifiable information contained in the student's education records, except to the extent that
FERPA authorizes disclosure without consent. One exception which permits disclosure without consent is disclosure to school officials with legitimate
educational interests. A school official is a person employed by the member institution in an administrative, supervisory, academic or research, or
support staff position (including law enforcement unit personnel and health staff); a person or company with whom the member institution has
contracted (such as an attorney, auditor, or collection agent); a person serving on the Board of Trustees; or a student serving on an official committee,
such as a disciplinary or grievance committee, or assisting another school official in performing his or her tasks. A school official has legitimate
educational interest if the official needs to review an education record in order to fulfill his or her professional responsibility. Upon request, the member
institution discloses education records without consent to officials of another school in which a student seeks or intends to enroll. The member
institution will automatically forward a student’s record to these institutions upon their request.

4. The right to file a complaint with the U.S. Department of Education concerning alleged failures by any of the UCD member institution to comply

with the requirements of FERPA. The name and address of the Office that administers FERPA is:

Family Policy Compliance Office U.S. Department of Education 400 Maryland Avenue, SW  Washington, DC 20202-4605

Directory information regarding the student will be provided to the public upon request unless student files a request in the Registrar’s Office of home

institution asking to be excluded from the directory or from any other requests for open directory information from outside entities. The request should

be submitted prior to the 12" class day in the fall and spring terms, the 2™ class day of the May mini-mester, or the 4™ class day in the summer terms. A

request to withhold information may be submitted after the stated deadline for a term, but information may be released between the deadline and receipt

of the request. The file of a student who has asked to be excluded from the directory information will remain flagged until the student requests that the
flag be removed. Directory information consists of a student’s full name, address, university assigned e-mail address, telephone number, date and place
of birth, major field of study, classification, participation in officially recognized activities and sports, weight and height of athletic team members,
dates of attendance, degrees, awards received, the last educational agency or institution attended previous to the member institution, and
photograph. UCD member institutions will disclose information from a student’s education records only with the written consent of the student, except:
To school officials who have a legitimate educational interest in the records.

2. To officials of another school, upon request, in which a student seeks or intends to enroll.

3. To certain officials of the U.S. Department of Education, the Comptroller General, and state and local educational authorities, in connection
with an audit, or certain state or federally supported education programs.

In connection with a student’s request for or receipt of financial aid, as necessary to determine the eligibility, amount or conditions of the

financial aid, or to enforce the terms and conditions of the aid.

If required by state law requiring disclosure that was adopted before November 19, 1974.

To organizations conducting certain studies for on behalf of the member institution.

To accrediting organizations to carry out their functions.

To parents of an eligible student who claim the student as a dependent for income tax purposes.

To comply with a judicial order or a lawfully issued subpoena.

To appropriate parties in a health or safety emergency.

To an alleged victim of any crime of violence, the results of any institutional disciplinary proceeding against the alleged perpetrator of that

crime with respect to that crime.

12. To release information designated as directory information by the member institution; unless student has requested such directory information
be withheld.

13. To a victim of an alleged perpetrator of a crime of violence or non-forcible sex offense if the institution determines as a result of a disciplinary
hearing that the student committed a crime of violence in violation of university rules or policy or state or federal law, as authorized by state
law.

14. To a parent or legal guardian of a student, information regarding any violation of university policy, or state, federal or local law, governing the
use or possession of alcohol or a controlled substance if the student is under the age of 21 at the time of the disclosure and it is determined that
he/she committed a disciplinary infraction, as authorized by state law.

15. To a court in which the university is defending itself against legal action initiated by a parent or eligible student.

»

el A

—_— O

49



THE UNIVERSITIES CENTER AT DALLAS

Course Request Form
(See calendar for application deadlines.)

1. Student Schedule: Fall Winter-Mini Spring May Mini Summer [ Summer I1 Year
2.

Student ID/Social Security # Last Name First Middle

Daytime Phone Evening Phone

E-mail address Gender M F Ethnicity (optional)

Major Classification (F, S, J, S, Graduate Student)
3.

Intended Home Institution

4.  Check the institution(s) from which you wish to take courses this semester.
Texas A&M University-Commerce - A&M-C
University of North Texas - UNT
University of Texas at Arlington - UTA

Please list the University/College last attended

5. Record the institution abbreviation in the column marked UNIVERSITY. See example below.

DEPT/ COURSE
UNIVERSITY PREFIX COURSE# SECTION | HOURS TITLE DAY TIME
EXAMPLE _
A&M-C MGT 527 888 3 Strategic Management | Thursday | 6:15PM

8:55 PM

Information regarding bacterial meningitis, a deadly disease affecting college campuses, may be obtained through the UCD website at
www.ucddowntown.org or through the student’s member institution.

In accordance with state law, a student has the right to view any information submitted during the application process that is included in his/her
personal records at the institution.

6.
Signature of Student Date

Undergraduate transfer students with no previous credit from a Texas public institution of higher learning must take the THEA Test before they
begin any class work and must pass all sections of THEA before enrollment is allowed in upper division courses beyond a certain number of hours -
the amount of semester credit hours previously completed varies by each member institution.

Office Use Only

7. TSI/THEA Status Upper Level Courses
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IMPORTANT CONTACT INFORMATION

Universities Center at Dallas Phone Fax E-Mail Address/Website
¢ Monica Rodriguez, Assistant to Executive Director 214.915.1900 214.915.1903 monica@ucddowntown.org

¢ Dr. Berri O’Neal, Executive Director 214.915.1900 214.915.1903 berrio@ucddowntown.org

¢ April Preston, Recruitment & Advising Specialist 214.915.1901 214.915.1903 april@ucddowntown.org

¢ Brenda Fanara, Director of Marketing & Recruitment 214.915.1902 214.915.1903 brenda@ucddowntown.org

¢ Jordan Minter, IT Specialist 214.915.1907 214.915.1903 jordan.minter@ucddowntown.org

+ Eva Randles, Office Manager 214.915.1908 214.915.1903 eva@ucddowntown.org

¢ Nick Schmitt, IT Assistant 214.915.1907 214.915.1903 nick@ucddowntown.org

Texas A&M University-Commerce - School Code 00356500

¢ Main Number 888.868.2682 www.tamu-commerce.edu

¢ Admissions (Undergraduate) 903.886.5102 903.468.8685 www.tamu-commerce.edu/future_students.asp

¢ Advisement, Arts and Sciences 903.886.5628 903.886.5199 www.tamu-commerce.edu/coas/advising.asp

+ Advisement, Business and Technology 903.886.5629 903.368.6011 www.tamu-commerce.edu/cbt/advising.asp

¢ Student Disability Resources and Services 903.886.5835 903.468.8148 http://web.tamu-commerce.edu/studentLife/campusServices/
studentDisabilityResourcesAndServices/default.aspx

¢ Financial Aid Office 903.886.5096 903.886.5098 www.tamu-commerce.edu/admissions/tuitioncosts/financialaid

¢ Graduate School & Graduate Admissions 903.886.5163 903.886.5165 www.tamu-commerce.edu/gradschool

¢ Metroplex Center (Motley Drive, Mesquite) 972.613.3878 972.613.7566 www.tamu-commerce.edu/university/mesquite-campus.asp

¢ Registrar’s Office 903.886.5068 903.886.5888 www.tamu-commerce.edu/registrar_office

¢ Loan Office 903.886.5051 903.468.6048 www.tamu-commerce.edu/fiscal/Loanoffice

¢ Veteran’s Affairs Office 903.886.5123 903.886.5210 http://military.tamu-commerce.edu/

University of North Texas - School Code 00359400

¢ Main Number, Denton Campus 940.565.2000 (817.267.3731 www.unt.edu

¢ Admissions (Undergraduate) 940.565.2681 940-565-2408 http://www.unt.edu/prospect/prospectiveudgr.htm
+ Financial Aid Office 940.565.2302 940.565.2738 www.unt.edu/finaid/

+ Registrar’s Office 940.565.2111 940.565.4463 www.unt.edu/registrar/

¢ Toulouse Graduate School/Graduate Admissions 940.565.2383 940.565.2141 www.tsgs.unt.edu

+ Veteran’s Services 940.369.8021 www.unt.edu/veterans/index.htm

University of Texas at Arlington - School Code 00365600

¢ Main Number 817.272.2011 www.uta.edu

¢ Admissions 817.272.6287 817.272.3435 www.uta.edu/uta/admissions.php

¢ Financial Aid Office 817.272.3561 817.272.3555 http://grad.uta.edu/students/finances/aid/

¢ Bursar’s Office 817.272.2172 http://www.uta.edu/policy/business-atfairs/staff/services
¢ Graduate School 817.272.2688 http://grad.uta.edu

¢ Registrar’s Office 817.272.3372 817.272.3223 www3.uta.edu/registrar

¢ Veteran’s Affairs 817.272.3373 817.272.7013 http://wweb.uta.edu/ses/vets/

Dallas County Community College District - School Code 021002A1

¢ Main Number 214.860.2135 www.dcced.edu

¢ Brookhaven College 972.8604700 www.brookhavencollege.edu

¢ Cedar Valley College 972.860.8201 www.cedarvalleycollege.edu

¢ Eastfield College 972.860.7100 www.eastfieldcollege.edu

¢ El Centro College 214.860.2142 www.elcentrocollege.edu

+ Mountain View College 214.860.8680 www.mountainviewcollege.edu
¢ North Lake College 972.273.3000 www.northlakecollege.edu

¢ Richland College 972.238.6106 www.richlandcollege.edu
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Universities Center at Dallas is the answer for you.

Higher Education in the Heart of Downtown Dallas

1901 Main Street
Dallas, TX 75201

Multiple Universities...
One Convenient, Downtown Location

Undergraduate and Graduate Degrees in the
evenings and weekends.

Visit the UCD
Mon - Fri: 8:30 AM to 5:00 PM

Sat: 9:00 AM to 12:00 PM
Higher Education in the Heart of Downtown Dallas

FOr oS giorictiion corlizici (210 9l &= 11900 of
SUCGCESS(CUEEEOWITIOWI0IT|

Do | need to complete my degree while working full time?
Am | looking for a way to jump start my career?

Do | want to take classes from an accredited school?

Some of the hottest degrees
are offered at the UCD!

Master’s in Sustainability
Master’s in the Art of Teaching
Master’s in Accounting
Master’s in Finance

Master’s in Journalism

Just to name a few.





